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WEEKLY REVIEW 


Poor Warehouse Facilities Are Again Hurting the Market— 
Weakness Cause for Forced Sales on the Approach 
of Winter—Business Outlook Bright. 


The fact that winter seems to be bent upon beginning 
early and of being a real winter this time and not the make- 
believe kind of last year is apparently scaring quite a number 
of holders of canned foods into seeking a market for their 
goods. The excuse is, of course, that they have no proper stor- 
age facilities—that is, frost-proof warehouses—and they fear 
the freezing of the goods. It is unfortunate that in this day 
the industry should suffer from this short-sighted policy. If 
the individual were the only one to suffer from this poor busi- 
ness, it would not be so bad, but he hurts the whole market 
by forcing his goods on sale now when buyers are averse to 
taking in further lots, and he is, therefore, an evil. 

This week there have been quite a number of such offerings 
of goods in tomatoes, corn and peas, and in every instance 
the offers have caused a weakness in market prices. The 
canner boasts that he preserves foods in the time of plenty for 
the days of want, but if he does not provide proper warehouse 
facilities he does not do what he claims. This situation should 
not be passed by without notice, and our various Associations 
cannot do better than agitate this question before their mem- 
bers, impressing upon them the fact that it is as necessary 
to have proper warehouse facilities as it is to have a canning 
factory. This weak link in the chain should be removed, other- 


wise the market will slip back into the old-time rut—of being 
subject to the weakest canner in the business. 


Events will prove that the canners without warehouses 
of the right kind are showing poor business judgment because 
the losses they are sustaining on the present forced sales would 
have paid for proper warehouses, and certainly so when consid- 
eration is given to the long number of years such facilities will 
serve. It is going to pay to hold spot goods this winter, and 
probably pay very handsomely over present market prices. The 
no-warehouse canner loses all this opportunity and is con- 
stantly at the mercy of cold weather, a fact which many jobbers 
play on. The weakness now evident in the market is due to 
this condition alone, and it seems a shame that it should be so. 


The small tomato canners in this region have been clear- 
ing out their holdings with the approach of cold weather, offer- 
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ing standard No. 3 tomatoes as low as $1.75. Naturally the 
wide-awake jobbers have been picking up good purchases at 
such figures, and no one will accuse the canners of profiteering 
at such prices. Some corn canners have been doing the same 
thing and for the same reason, and we might add with the 
same result, And there have been rumors of Western pea 
canners sending into the market selling orders on large blocks 
of peas at low prices to move them before winter catches them. 
And, of course, this same thing will be found to have happened 
with the whole line of canned foods to a greater or less degree. 
It is a good wind for the jobbers, but a decidedly bad one for 


In this immediate market there have been but very few 
changes this week, and trading has been rather light. As has 
been repeatedly pointed out, the jobbers are not actually in 
need of goods-and are not taking them unless they need them, 
So the market may be reported as being in an unwilling buying 
mood. And it should be recorded that most canners are not 
offering goods. Nearly all canners are in a position to hold 
their goods for the better prices which seem certain, now that 
the Government surplus stocks are getting down to the vanish- 
ing point. But most holders also recognize that this is not 
the season of the year to sell canned foods. The Christmas 
holidays are now holding the attention of the distributors, 
and while canned foods play a good part in this, they are not 
the leaders and cannot be made such. The consuming public 
continues on its mild and unlimited buying orgy, where the 
price—for everything else except canned foods—is of secondary 
consideration, and they will buy more largely of Christmas 
dainties this season than ever before in the history of the 
world. And, of course, the jobbers are catering to this spirit. 
In the vernacular of the street, ‘‘they are getting it while the 
getting is good,’”’ and they have no time for canned foods pur- 
chases. If you will step out of the canned foods circle for a 
few moments and take a look around at general trading you 
will be astonished at the way people are spending money for 
all kinds of things at prices which make you gasp. There 
seems to be no price at which they will balk when they want 
the thing—except, as we have said, in canned foods. Con- 
servative housewives who know the value of wearing apparel, 
for instance, will pay three and four times what they know 
it to be worth; but when it comes to paying cost prices for 
canned foods, they balk and decide to do without them. Why? 
No one seems to know. And yet that statement must be lim- 


ited; they have not stopped buying canned foods—not by long 
odds—but they do not seem to be buying as freely as they do 
other things, and certainly not with the same abandon. But 
as the winter months roll around and their stocks of home- 
made products disappear, they will come into the market and 
clean it up of every can in sight long before new cans can be 
produced. They can substitute now, but soon they will not 
be able to, and then they will buy and buy as lavishly as in all 
other things, For the world has forgotten how to deny itself, 
and it will not remember as long as it has a pocket full of 
money. There are good days ahead for the industry this sea- 
son, and having learned the value of these foods, together with 
the urging that the advertising campaign will give them dur- 
ing the coming year, they will make a rush upon the canners’ 
products of next year’s pack in a way that will clean up normal 
packs in jig time. 

The steel strike has badly hampered the can makers in 
cutting down the supplies of tin plates, so that canners who 
are running at this season are finding trouble in keeping sup- 
plied with cans. And there are reports that prices have been 
forced to high figures for such cans as they can secure, because 
the can makers have been obliged to use special qualities of 
tin plates—the only thing in stock—used ordinarily for some 
special purposes. Now that the coal strike has been called 
off and promises to be settled satisfactorily, and that the steel 
strike has proven a practical] failure, it is hoped normal con- 


ditions will soon be resumed. If this can be done in the near 
future, the industry will not have suffered seriously from the 
trouble, as there is time yet for the factories to get busy and 
prepare for the demands of the canners during the coming 
season. The machinery and supply men of all kinds have a 
big task ahead of them, but they are ready and willing and 
may be counted upon to do their full share. They can be 
helped, however, very materially by the canners placing their 
orders early, so as to give the supply men some definite idea 
of requirements. The canners owe this to their supply sources, 
and they should bear the necessity in mind, for labor troubles 
are not all confined to the coal and steel industries. 


WESTERN MEETING TO BE A BIG ONE 


The coming meeting of the Western Canners’ Association, 
November 20-21, promises to be a record one. President 
Miskimen, in writing us recently, said: 

The Canning Trade, 

Baltimore, Maryland. 


Gentlemen—Preparations are practically com- 
plete for a great big meeting of the Western Can- 
ners’ Association to be held at the Hotel Sherman, 
Chicago, November 20-21. 

A strong committee is actively engaged getting 
the program together, and it is believed that it will 
be both interesting and instructive to all. Complete 
reports will be made of all activities that have been 
carried on during the past months and the entire per- 5 
sonnel of officers of the National Association will be 
on hand. 

It is especially requested that the attendance of 
ladies be just as large as possible becasue a special 
program has been arranged for them and every effort 
will be made to render their visit enjoyable. Enter- 
tainment will be provided and it is expected that the 
dinner dance feature inaugurated at the last spring 
meeting will be repeated, 

Yours truly, 
W. A. MISKIMEN, 
President. 


WAM/MM 


BUSINESS OUTLOOK 


There is a situation in the trade that is temporarily slow- 
ing down buying. The campaign of the Government against 
H. C. L. has caused a feeling among consumers that prices 
are coming down, producing the depressing effect of a declin- 
ing market, without any material correction having been made 
of the underlying causes for high prices. 

Another influence just now is the effect on the trade 
of the disposal in a wholesale and retail way of the Govern- 
ment surplus supplies, which has supported the feeling among 
consumers that prices are coming down, has upset their ideas 
as to values and interfered with the business of regular dis- 
tributors to a considerably greater extent than the actual quan- 
tity of goods in volved. 

Summing up the situation, consimers have expected prices 
to be lower, but have recently weakened somewhat in their 
confidence. The trade has better understood the real facts, 
but, their immediate business being affected, they have held 
off in their buying. Whatever may happen, it is quite certain 
that the true situation will be understood by all very shortly. 

The lull must be followed by a storm of buying; just such 
a buying wave as followed the period of uncertainty after the 
armistice. No one can tell just when or where this move- 
ment will start, but it should be soon, We can see clear indi- 
cations of its approach in our daily records, unless the present 
very acute shortage of tin plate has been realized by the buy- 
ers.—‘‘The Optimist.” 
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The Robins=Beckett Can Cleaning Machine 
| CLEANS Tops, Bottoms and Sides 


Removes Dirt and Rust Instantly. Does Not Require Steel Wool. Can Be Attached te Any Labeler. 
Adjustable for Cans Varying From Flats to Gallons. No Labor Required. Motor may be Attached if Desired. 


A. K. ROBINS & COMPANY, Baltimore, Md. 


a, S. M. SINDALL R. A. SINDALL 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 


Canners’ Varieties of Peas, 1919 Crop 
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| NEW YORK MARKET 


The Exporters Are Tired of the Game—Tomatoes Gaining 
Strength—Corn Weak Through Offerings of Off-quality 
Goods—Peas Are Weaker—Rebates on Salmon 
Prices Stir That Market—Picked Up 
in Passing. 


Reported by Telegraph. 


New York, November 14, 1919. 

The Situation—Activity in the market seems to be lim- 
ited. The various strikes of the past month have reacted 
to some extent upon the retail trade, helping to keep it out 
of the market for supplies, while the competition of the rolling 
stores and the different Government agencies have contributed 
to cutting down the outlet for goods over retail counters. 
Taking all these together, they have made the market some- 
what dull. Perhaps it is fair to say that business is some 
better than it was, but that is not by any means what it 
should be, and dealers are not in position to develop any- 
thing for the present. Buying is in small lots, and those only 
when actual necessity forces them to buy. Consequently, the 
maiket cannot be as active as it might be under other con- 
ditions. Export buyeis are showing some interest, but so 
many of them have been obliged to sell out because of the 
fall of exchange that the conditions are changed, and the 
number now holding for shipment abroad is much smaller. 
Probably never again will many of them enter the market. 
They were not canned foods men at all, but saw a way by 
which they could make money, and the succeeded admirably 
until falling exchange put a crimp in their operations, from 
which some will not recover. Those who are now watching 
for a change hope to be able to buy at 10c under the opening 
price, but holders say they will have white locks before that 
time comes. Nearly all interests are holding firm, and a good 
many questions have been advanced this week, though it is 
said that the figures are more in the nature of asking prices 
than anything else. But with supplies none too large, and in 
some sorts decidedly small, the outlook for holders is better. 

Tomatoes—The market has developed firmness during 
the week, and local prices have been marked up 5a10c. Buyers 
show more interest, but the real condit.ons are substantially 
the same. More and more tke trade is coming to believe that 
a shortage will develop, though perhaps it may be said that 
they are not quite ready to accept the whole statement made 
by holders as yet. The Southern packers who had no storage 
accommodations or who were obliged to dispose of their goods 
because they needed money have all been fixed up and are not 
menacing the market any more. They are quoting No. 2s at 
$1.20, No. 3s at $1.75a1.80 and No. 10s at $6.50. At these 
figures holders feel confident they can dispose of what is left 
of their stock, though they do not expect that big sales are 
coming immediately. For California No. 2%s the market is 
quoted at $1.30a1.35, and for No. 10s the quotation stands at 
$5.75a6.00, without much business in either. California toma- 
toes are not as firm as Eastern pack at present, and buyers 
seem less disposed to take them. 

Corn—The market shows on improvement and may be 
characterized as weak. The whole situation is unsettled, and 
buyers are waiting until something happens to make it dif- 
ferent. There is no disposition to buy in face of present con- 
ditions, and many expect further reductions before the situa- 
tion clears. The market is disturbed by offerings of poor 
qualities at bargain prices. They should not affect the good 
stock, but they tend to weaken the situation and prevent sales. 
Some sales of what purported to be standard Southern pack 
have been sold at $1.00. When cut they do not show that 
grade. Good Southern standards have been bought at $1.10. 
Western corn costs too much laid down here to attract atten- 
tion, but small lots are now in process of shipment. It is 
held at $1.25a1.35 f. o. b. Maine fancy is held at the opening 
price, but if the figure was cut 10c it might make a difference 
in sales. Offerings of New York pack are light and standards 
are generally held at $1.25. 
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Peas—The market for Wisconsin pack suddenly developed 
a weakness, and one packer offered 20,000 cases at $1.20. 
Whether it was because he lacked storage space, or for some 
other reason, no one seems to know. But the offering created 
a good deal of stir in the market and caused holders to won- 
der what might be expected next. The general tone is easier 
on all excepting the lower grades. Buying is small, owing 
to the fact that retailers are not operating. Wisconsin shippers 
are offering as low as $1.15 in some instances. Locally con- 
ditions are unchanged, and the market remains about as it 
has been for some weeks. 

Fruits—It is a fact that some export holders of these 
goods have been obliged to pour their stocks on the market 
heretofore, and now a few are looking for more, which they 
expect to buy at about 10c under the opening, but they will 
be unable to do that. Holders are firm in their views and 
are not cutting prices at present. Here and there a poor grade 
may go at that figure, but, as a whole, the market is steady at 
the opening. 

Peaches—lI is said that a few holders have accepted offers 
of export buyers at 10c under the market, but after the sam- 
ples are cut it is found that they grade considerably below 
standards. Otherwise no interest is shown. Business is in 
small lots, and many holders say they have no sales, not even 
inquiries as things are now. 

Apricots—Exporters haye been buying a few at 10c under 
the opening, but when they cut the samples they frequently 
find why they were sold at a reduction. Movement otherwise 
is light, and almost nothing is being done aside from a little 
changing from one holder to another, usually among jobbers. 

Apples—Not much is done in this article. The pack is 
quite likely to prove satisfactory, at least at the beginning 
of the distributing season, but the total is still unknown, and 
until buyers know how many were packed it is unsafe for 
them to overlook opportunities to secure what may seem like 
bargains by and by. 

Salmon—aA feature of the market was the announcement 
that Deming & Gould have made rebates to buyers of both 
f. o. b. and s. a. p. chums. The Alaska Packers’ Association 
has done the same thing, bringing the payment on contracts 
down to $1.75 from the opening prices of $2.00a2.10. It is 
understood that checks for the amount of the rebate from 
opening prices on each contract are now going out to buyers. 
Reports have come from the Coast during the week that some 
sellers are going to make similar rebates of 15c a dozen on 
Alaska red and pink, but these reports have not been con- 
firmed. It is understood that some packers whose opening 
prices on red were $3.35 have granted rebates of at least 
10c, so that their price is now down to the general opening 
figure of $3.25. The market has shown an undertone of. weak- 
ness, and smali lots of reds soll down to $3.45 ex-warehouse, 
and pink dropped to $3.10, though the regular market for 
pink was nearer $2.20. Fancy chinooks are in demand. but 
practically no supply exists. The situation is not altogether 
pleasing to holders. One interest said that its information 
is that the consuming public is asking only for fancy grades 
in all packs. 

Sardines—The market is slow. The whole situation has 
been made unsettled by price-cutting without increasing local 
demand or demand from the South. Standard three-quarter 
mustards are held at $3.75, as an outside figure, and from 
that down to $3.25. California grades show some firmness, 
due to the short pack on the Coast. A fair demand for the 
moderate offerings is noted. Nothing is offered from abroad 
as yet. but supplies are likely to come forward any time. 

Tuna—wWhite fish is about out of the market, forcing 
the use of dark fish whether the consumer wants it or not. 
The dark fish is quoted at $8.25 here. This seems to be going 
better this year, though it is partly forced by the scarcity of 
white, which all buyers want. 


PICKED UP IN PASSING 


Fortunately for the present peace of mind of the retail 
grocer, the Government supplies of canned foods for distribu- 
tion at reduced prices are fast disappearing. It is true that 
retailers will feel the effects for a considerable time to come, 
since many have bought a number of cases of these goods, 
and it will take some time to clear them out. But gradually 
they will disappear. Then will come the natural reaction. 
They will buy more from the retailer than ever before. Per- 
haps some who have never bought at all will begin to buy, 
having learned how excellent canned foods are through experi- 
menting with low-priced Government offerings. In any case 
the ultimate result will be beneficial, though at present retailers 


THE CANNING TRADE. 8 


have suffered rather seriously through unfair competition. 
And the experts who were ready with such high-flown phrases 
have contributed practically nothing toward the reduction in 
high living costs, nor will anything in the future come of this 
unfair attempt to force down the price of food products. Grad- 
ually readjustment will come, and when it does come it will 
not be upon the basis outlined by the highly educated doctors 
who are so laboriously endeavoring to convince the people that 
certain uneconomic theories can be made the basis for a 
revised scheme of production and distribution. The old law of 
supply and demand must prevail, and if two men want one 
can of corn, the price will be higher than it will be if two 
cans are offered to one man. It is apparent that some have 
half-baked theories under which they seem to expect to change 
conditions so that these inexorable economic laws will not run, 
but they are mistaken, and finally they will have to switch 
off to something less likely to prove their falsity by ocular 
demonstration. 

Maine corn packers are reported making plans for their 
next year’s output. Some difficulty with growers is expected 
since they are reported to be organizing for the purpose of 
collective bargaining. 


The salmon pack of 1919 is said to have been 7,000,000 
cases of all varieties. The pack last year was 9,926,300 cases, 
of which 1,000,000 cases was carried over by the Government 
and sold for surplus stock. It is now figured that the total 
available supply this year is 8,000,000 cases, or as much as 
the total supply last year, and the Government is not taking 
anything relatively. The trade at present is clearing up the 
last remaining supplies of the released army stores. Much of 
the salmon commandeered by the Government has gone to the 
export trade. It was sold before the decline in foreign ex- 
change, and holders obtained a good price. Some of the 
packers offered to buy back their own packs at cost. The 
Government released these stocks in numerous instances, and 
the packer held them until he was able to dispose of them 
at wide margins of profit. The British Government is now 
buying in Seattle, and it is said upon good authority that the 
purchases by this agency have been moderately large. It is 
apparent, say some interests, that salmon is not likely to be 
the scarce article expected earlier in the season. In fact, 
production has been so large that a good many are looking 
forward to easier conditions in the market at no distant time. 


The Easton Commission Company has been sending out 
letters repeating the statistics it published some weeks ago, 
showing that the total tomato pack in Maryland and Delaware 
will not exceed 17% per cent of normal, And it is asking 
buyers to act now so as to be sure of obtaining the goods they 
want before it is too late to get anything, or prices have ad- 
vanced to the prohibitive point. They offer good arguments 
as a basis for their appeal to buyers. 

E. M. Clarke, of the Kelley-Clarke Company, has returned 
from a trip through Virginia and West Virginia. He found busi- 
ness in fair condition, considering the unfavorable influences. He 
expressed it as his opinion that the coal strike was greatly ex- 
aggerated. 

Dealers in canned pie fruits of all kinds say that the sugar 
shortage has caused a falling off in demand from the general 
consuming public. And they add that the market is dull, with 
little indication of immediate revival. 


Japanese whaling firms are trying to create a permanent 
market at home and abroad for whale meat as a substitute for 
beef. In 1918 about 1,900 whales were taken by the five largest 
whaling companies. In connection with this statement it is in- 
teresting to know that Canadian whaling firms have succeeded 
in getting into the American market ahead of the Japanese. They 
have introduced good brands of whale meat to the American 
markets during the past few years. 

Wisconsin peas were weak some of the time during the past 
week or so, and one packer offered 20,000 cases at $1.20 factory. 
A sudden and apparently quiet unexpected weakness developed. 
with no cause given, and few are able to say now what the real 
reason was, but it is assumed that some packers had to meet 
obligations and did it by reducing their quotations. 


Canned walnut meats, mentioned heretofore, have sold well. 
Jobbers are taking hold much more freely than was supposed 
they would. Handlers are seeing their business expand in a very 
gratifying way as different buyers come into the market for sup- 
plies. 

The Kelley-Clarke Company has been appointed selling agents 
for the W. N. Clarke Company, of Rochester, N. Y.. packers of 
apple sauce. They report a fair pack of good quality this season. 

Predictions of a famine in canned sweet potatoes seem to 
have gone for naught. The weather was ideal for their ripening 
and the supply promises to equal demand. HUDSON 
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mediate use. 


Patented 


BLISS CO, 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


Perfect Work and Maximum Output 


Simplicity is the basis of this entirely automatic machine. There 
are no valves to leak or clog, nor is there any air compressor re- 
It handles ends from 2 to 5 inches extreme diameter of 
flange. We build this machine in a larger size, No. 2, which takes 
ends from 4 to 9 inches extreme diameter of flange. 


When these machines are to be operated in cold climates, they may 
be arranged with a mixing pot which is used as a container for 
the compound, also to keep it at the proper consistency for im- 


Builders of the Complete Sanitary Line 
25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Chicago Office: Peoples Gas Building.’ Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


Cleveland Office: Union Bank Building. 
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CHICAGO MARKET 


Jobbers Marking Time on Distribution of Futures—Market Ir- 
regular, But Showing Strength—Most Jobbers and 
Brokers in Milwaukee This Week—Something 
About the Coming Convention— 

News of This Market. 


Reported by Telegram 


Chicago, Nov. 14th, 1919. 
The General Situat'on—Business is reported by the whole- 
sale grocers to be good, and as shipping weather has been all 
right every day of the fall, so far, the jobbers are cleaning up 
well on their deliveries of futures and getting their congested 
stocks reduced. Prices are just a little irregular, but there is 
no feeling of demoralization and the general trend is firm. 
Wheat, corn, oats and all cereals are holding up well at 
high prices. Eggs and butter are a little lower than they were, 
but are advancing. Meats are lower, but are also advancing, 


and altogether it looks like higher prices on all foods, includ- 
ing canned foods. 


Iowa Convention —I understand that the Iowa Canners 
had a fine convention from those who were there and have re- 


turned. It was well attended, well conducted and full of in- 
terest and information. 


Wisconsin Convention—The canners of the great pea can- 
ning State are assembled in convention at Milwaukee this 
week and brokers and buyers of Chicago have about deserted 


this city ond moved in a body to Milwaukee, which almost calls 
buying and selling of canned foods in Chicago to a standstill. 


The Western Cannérs’ Convention—This oldest of all the 


associations will hold its convention at the Hotel Sherman, 
Crystal Room, Chicago, Thursday and Friday, Nov. 20-21. 


President Miskimen spent several days of last week in 
Chicago conferring with Paul W. Paver, chairman of his Pub- 


licity Committee, and John A. Lee, chairman of the Entertain- 
ment Committee, hammering out a program. 


There is going to be a fine dinner dance, Thursday even- 
ing at 7.30 o’clock, at Hotel Sherman, complimentary to mem- 


bers of the Western Canners’ Association and visiting ladies 
and to ladies of the Women’s Auxiliary of that association. 


This dance is given by the manufacturers and dealers in 
canners’ supplies of Chicago and the canned foods brokers of 
Chicago. The arrangements are all made, the money is in the 
treasurer’s hands and a fine, enjoyable occasion is anticipated 


and assured. An attendance at the dinner of about 250 is 
expected. 


Several of the officers of the National Canners’ Associa- 
tion have promised to be present, and many officers of State 
associations are to be on the program for instructive addresses. 

A number of prominent speakers are to be on the pro- 
gram, but at present cannot be named, as several of them are 
away and their appearance depends upon their time of return, 


but if any should finaily fail to accept the place on the program 
will be filled by another. 


The Ladies’ Auxiliary will hold meetings each afternoon 


and an interesting program is being prepared by them for 
presentation. 


Altogether a fine convention, largely attended is anticipated, 


and Chicago is going to try to make it pleasant to the delegates 
and members and other guests. 


Mr. A. G. Frost, Manager Canned Foods Department for 
Steele-Wadeler Company will talk about “Post-War Trade 
Abuses,” and what he says will have stickers on it. He knows 


his subject and is not afraid or reluctant to say what he thinks. 

Rey. C. G. Kindred, one of the ablest and most eloquent 
speakers of the Central West, will talk to the convention about the 
higher ideals of commerce and manufacture and the altruistic 
attitude of distribution ; and those who fail to hear him will miss 
something unusually worth while. 


The Mayor of Chicago, President of The Association of Com- 
merce, President of Illinois Manufacturers’ Association, Com- 
missioner for Price Fixing, and half a dozen other good speakers 
have been commandeered, but their. being present depends upox 
matters that cannot be decided for a few days, but there will be 
enough of them on hand to make things most interesting. 


Canned Tomatoes—Nothing doing scarcely except in a 
very small way. Buyers are indifferent and shy. 


Canued Corn—Much trouble is being experienced in some 
parts of the country with discoloration by iron sulphides. 


The unsold surplus of standard and extra standard corn 
was found at their convention to be absolutely insignificant. 


Maine standard No. 2 corn is being offered at $1.20, f. 0. b. 
Maine factories. Its a good buy. 


Canned Apples—Deliveries of Arkansas apples this 1919 
pack from The Foyellevelle Canning Co. and The Good Canning 


Company have proven to be of excellent quality, and the buyers 
generally are well pleased. 


There was a rejection last week of several cans of apples 
packed by the Decatur Canning Company (Arkansas) by Jacob 
Brisk & Co., of Chicago, and the matter went to arbitration by 


agreement. The cannery won, the arbitration deciding that they 
had made a delivery in accord with the contract. 


The finest apples I ever saw, were in a can I saw this week. 
They were packed by H. C. Hemingway & Co., of Syracuse, N. Y. 
I have never before seen their equal, and I have seen about as 
many samples of canned apples as the next fellow. A buyer saw 
the sample and said to the broker: “I have got all the canned 


apples I ought to have, but I haven’t any like those, and you 
ean book me for a thousand dozen.” 


I have got to write market gossip instead of market news 
this week on account of the absence of the active spirits of this 


market at Milwaukee at the Wisconsin Pea Canners’ Conven- 
tion, and even the gossip is hard to dig up. 


Canned Pumpkin—Deliveries are coming in early, in 
plenty of time for Thanksgiving trade, and the quality is fine. 

The Godfrey Canning Company, of Benton Harbor, Mich., 
is going extensively into winter packing this season of pork 


and beans, red kidney beans and red beans. Samples that I 
have seen of their pack were of superb quality. 


Market conditions in canned foods are quiet and rather 


lacking in interest, but the calm presages probable unusual 
activities as soon as the real situation becomes apparent. 


I wrote out my telegram for last week with a fountain 
pen which I have owned for many years, and which has al- 


ways been reliable and dependable, but it misspelled a man’s 
name, which is a very serious fault in a pen. 


The item was that Mr. A, C. Metzner had resigned his po- 
sition as canned foods buyer for Montgomery, Ward & Co., 
Chicago, and had accepted a similar position with the John R. 
Thompson Chain Stores, now being installed in this and other 
cities. I understand, however, that he will for the present buy 
the full line of groceries for them, which he is perfectly com- 
petent to do. He made a fine soldier and his record as a busi- 
ness man is excellent. WRANGLER. 


PORTABLE 
AN ELEVATOR 


TRADE 
THE ANSWER TO 
YOUR 
PILING PROBLEM 
NEW JERSEY FOUNDRY 
& MACHINE CO. 
90 West Street New York 
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Well, there is no reason for another disappointment 
in 1920. It’s up to you. Get it off your mind now. 
Place the order and forget it. The machine will be 
ready when you want it. But if you wait—well, it 
will be some risk. 


Manufactured by 


Huntley Manufacturing Co. Huntley Manufacturing Co. 


LIMITED 


Silver Creek, WN. Y. Tillsonburg, Ontario, Canada 


Special Agents 
A. K. Robins & Co., Baltimore, Md. Brown, Boggs Co., Ltd., Hamilton, Ont. 


THE 


SIMPSON & DOELLER CO., 


BALTIMORE, MD. 
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CALIFORNIA MARKET 


The Market Is Very Quiet—Opening Prices Against the Mar- 
ket—The Long Litigation Over the Peach Peeler 
Rights Settled in Favor of the Industry—The 
Fruit Growers Met This Week— 

Coast Notes. 


Reported by Telegraph. 


San Francisco, Cal., November 14, 1919. 

The Market—The canned fruit market is very quiet, witn 
sales limited to small lots and to a few varieties. Almost 
everything can now be purchased cheaper thon was the case 
during the packing season, when speculation was at its height 
and opening rates are again ruling on almost all lines, except 
pears. Considerable of the offerings now being made was 
sold earlier in the season to speculators, who, in turn, sold 
their goods without exchange basis and suffered a heavy loss 
on all export business done by them. Many contracts were 
repudiated and goods thrown on the general market for what 
they would bring. The result has been that the canned fruit 
market has been very unstable, but conditions are improving 
and most of the goods offered below opening prices have been 
absorbed. The consuming season is now at hand and canners 
will watch with much interest the manner in which California 
canned fruits move over retail counters. All agree that prices 
have reached the high-water mark and many believe that a 
substantial reduction will be in order next season. The labor 
troubles prevalent throughout the country do not presage a 
top-notch consuming demand for high grade fruits, and retail- 
ers do not seem inclined to stock up heavily in advance. 

The Peach Peeler Suits—From the present outlook the 
long series of legal contests in regard to rights to the ‘‘lye’’ 
process of fruit peeling has come to an end, and the free use 
of this has been thrown open to the canning industry. The 
United States Circuit Court of Appeals has upheld a lower 
court verdict in favor of the Pasadena Canning Company, o1 
California, defendant in an action brought by the William 
Dunkley Company, which claimed ownership of the process and 
demanded damages. Indedpendent canners, generally, through- 
out California, aided the defense, and when the case was tried 
a year ago Judge Oscar A. Trippett, of Los Angeles, returned 
a verdict in favor of the canners. This decision has been 
upheld in the higher court, and the opinion is general that 
the matter will now be dropped. Had the contention of the 
Dunkley Company been upheld almost every packer of fruits 
would have been compelled to pay a royalty, since the ‘“‘lye”’ 
peeling process has become general. 

The Growers’ Convention—The fifty-second convention of 
California fruit growers and farmers was held at Chico, No- 
vember 10. Near this city is one of the few Government plant 
introduction gardens where plants and trees from all parts of 
the world are tended to ascertain their possible commercial 
value in this country. Delegates visited this garden and like- 
wise the first land settlement project undertaken by the State 
at Durham. A visit was also made to the olive-packing plants 
and canneries at Oroville. Co-operation in marketing fruits 
and vegetables received attention at the meetings and repre- 
sentatives were on hand from the various organizations that 
have been so prominent in the public eye during the past year. 


Olives—The picking and packing of olives is now in full 
blast in Northern and Central California and the outlook is for 
a larger output than was estimated earlier in the season. This 


is particularly true in the Oroville district, where much of the 
finest fruit is grown. Fruit is sizing up very well and is of 
splendid quality. From $125 to $200 a ton is being paid for 
olives suitable for pickling, while fruit for oil making brings 
from $75 to $90 a ton at the groves. Frosts have occurred in 


some parts of the State, but olives have not been damaged so 
far. 


Salmon—Complete figures of the salmon pack for 1919 
are not available, since packing is still under way in a few 
Pacific Coast districts, but the outlook is that the output will 
not exceed 7,000,000 cases, or about 2,700,000 cases less tnan 


last year. The Alaskan pack is in the neighborhood of 4,250,- 
000 cases, while that of British Columbia and Puget Sound is 
less than 1,000,000 cases each. The fall pack on streams in 
Oregon and Washington is far below the normal. 


Coast Notes—A very good export demand is being noted 
for California sardines, several large shipments having been 
made of late to Mexico and Manila. Shipments are still being 


interfered with by the strike of stevedores on the San Francisco 
waterfront, but this condition is steadily improving. 


The Victor Canning and Packing Company, of Los Angeles 
has purchased the plant of the California Wine Association at 
San Martin, near Gilroy, Cal., and will establish a cannery. 


The co-operative cannery of the Hemet-San Jacinto Grow- 
ers’ Association has commenced the packing of olives and plans 
to put up about six thousand gallons of pickled olives and three 
thousand gallons of oil. This cannery packed 60,000 cases 
of apricots and 53,000 cases of peaches. 


The new cannery of Schukl & Co. at Niles, Cal., has closed, 


after having made a run of 150,000 cases under the direction 
of F. M. Drew, 


The Mt. Ida Packing Company, of Oroville, Cal., ig mak- 
ing a reputation for itself along the line of specialties handled 


by but few other concerns. It has added quinces to its line this 
season. 


The Bay Side Cannery Company, which has three packing 
plants on San Francisco Bay, is preparing to establish a can- 


nery at Isleton, Cal., as is also the Western Cannery Company. 
of San Francisco. When chese plants are built Isleton will 
have five canneries. 


H. T. Frost, secretary of the Johnson-Locke Mercantile 
Co., of San Francisco, has returned from an Eastern business 
trip. 

Archie E. Lister, for the past twelve years superintendent 
of the Pearl City Fruit Company, of Oahu, will shortly go to 
Maui to take charge of the cannery to be built at Kuiaha by 
the Pauwela Pineapple Company. He is one of the best known 
pineapple cannery men in the territory. 

The pack of pineapple is being moved rapidly from the 
islands and by the end of November the entire output will 
have been started for the markets. The value of the pack is 
placed at about $22,500,000. 

“BERKELEY.” 


THOMAS F. LUKENS COMPANY 


Five Gallons Cans for Tomato Pulp & Fruit Juices, Etc. 
Wire or Bar Solder, Flux and Canners’ Supplies 
Send For List 


238 N. FOURTH STREET PHILADELPHIA, PA. 
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JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 
thing in 


SEEDS 


used by Canners 
Everywhere 


CANNERS’ PASTES 


For all methods of labeling 


THE QUALITY AND SERVICE 
YOU WANT 
AT SATISFACTORY PRICES 


Prompt Shipment Guaranteed 


The Commercial Paste Co. 


COLUMBUS, OHIO 


ANGELUS DOUBLE SEAMERS 


FOR CAN SHOP OR PACKING HOUSE 


Angelus automatic seamers operate continuously at 
high speed, and produce seams that will not leak. In- 
crease your production and insure the pack by installing 
ANGELUS seamers in the line. 


Descriptive literature sent on request 


ANGELUS SANITARY CAN MACHINE CO. 


282-298 SAN FERNANDO BLVD. 
LOS ANGELES CALIFORNIA 
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REAL SUGAR SUBSTITUTE HAS SANOTION OF 
GOVERNMENT. 


Malt Sugar Sirup Has High Food Value and Delicious Flavor— 
Made From Barley in Same Plants and With Practically 
Identical Equipment Formerly Used in Making Beer. 


Malt sugar sirup is a brand-new sweet which has arrived 
on a commercial scale at the psychological moment to relieve 
the sugar shortage, say the specialists of the Bureau of Chem- 
istry, United States Department of Agriculture, who have in- 
vestigated various substitutes for sugar. In addition to being 
a sweet, malt sugar sirup has a delicious flavor, somewhat re- 
sembling that of honey, which adds much to its palatability 
and value as a sugar substitute. 


Commercial Production Beginning. 


While malt sugar has long been known to chemists, its 
production on a commercial scale is only beginning. Two fac- 
tors have stimulated its production recently. The shortage of 
sugar has developed a market for it, and the recent prohibition 
law has made available both the raw material and the ma- 
chinery needed for its manufacture. Malt sugar sirup is made 
from the same grains as beer, and may be made from corn or 
potatoes or any plant containing starch. Barley, which was 
used until recently in the manufacture of beer, can be used 
now to produce malt sugar sirup. 

Breweries, with very little change, can be used and are 
now being used for its manufacture. Up to a certain point the 
process for making malt sugar sirup is the same as the process 
for making beer. Evaporating pans is the principal additional 
equipment required by breweries to become malt sugar sirup 
factories. 

Excellent Substitute for Sugar, 

Malt sugar as sirup looks very much like maple sirup. It 

can be used for everything that cane sugar is used for. While 
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its use on the table may not be quite as conveient as sugar, 
it is a most excellent substitute for table use when sugar is 
not to be had, as it not only provides sweetness, but is equal 
to sugar in food value. For cooking and baking purposes and 
for making candy it is not only equal to sugar in convenience 
and food value, but is superior for some uses because it will 
not so readily crystallize. 


Used in Manufacture of Candy. 


Malt sugar sirup is now being sold in large quantities to 
commercial bakeries and candy and saft-drink manufacturers, 
who use it in place of sugar. The wholesale price as quoted 
in recent advertisements in trade papers and elsewhere is from 
7 to 9 cents per pound in barrel lots. Many retail grocers do 
not handle it yet because there has been little demand for 
it on the part of housewives. Grocers can now obtain it, and 
no doubt will be glad to do so as the demand for it increases. 
Housewives can well conserve their dwindling supply of sugar 
by using it in cooking, baking, and home-made confections, 
and even on the table for sweetening coffee, oatmeal, and 
desserts. It can be used for every purpose for which sugar 
is used. If the housewives want it, the grocers will get it. 

Although maple sirup is being called upon, so far as house- 
hold use is concerned, merely as a pinch-hitter in the present 
emergency, the specialists expect that it will make such a bat- 
ting average that it will hereafter have a regular place in the 
batting order. This is a case where the substitute makes so 
good that the regular, whose place it takes, may have to warm 
the bench. While it is not likely that this new sweet will re- 
place sugar for table use in normal times, it undoubtedly will 
make a place for itself in the household as it is doing in the 
manufacture of food products. It is an excellent, wholesome 
sirup, and, on account of its delicious flavor, is superior to 
sugar for some purposes in cooking and baking. 
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Stecher Lithographic ©. 
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Our Labels 
are the Highest Standard 
for Commercial Value. 
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Link-Belt Conveyor for taking crates down into cooler 


Modern Canning Cooling Systems 


TM Will this type of cooling con- 

veyor, there is practically no 
load—a conveyor 75' long, loaded 
with filled crates requiring but 2% 
H. P. for operation when the cooling 
tank is filled with water. 


The tank can be made of wood, 
steel or concrete and can be below 
the floor, thereby not obstructing the 

_ floor space; the only openings being at 
| the loading and discharge ends, as shown 
Crate coming up out of cooler in views. 

Note the center line of the two strands of chain shown in diagram; the only wear on the 

chain being between the chain and sprockets, the ends of the wood slats take the slight load 


there is to be carried. The load is very light as a can of corn or tomatoes weighs only about 
three ounces in water. Write for particulars. 


418 
LINK-BELT COMPANY 
PHILADELPHIA—Hunting Park Ave. and P. & R. Ry. CHICAGO—329 W. 39th Street 
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Corn 
Dollars 
Austrial-Hungary ...... 110 
10 
Iceland and Faroe Island. 
30 
Turkey in Europe....... oe 
British Honduras ...... 280 
42,669 
40 
72 
476 
Miquelon, Langley, etc. . 
Newfoundland and Labra- 
34 
Trinidad and Tobago.... 3 
Other British W. Indies. . 13 
Danish West Indies..... 48 
Dutch West Indies...... 13 
French West Indies..... 3 
Dominican Republic .... 157 
Argent-na ............ 1,470 
B:itish Guiana 
9 
French Guiana ........ ae 
5 
123 
50 
Straits Settlements...... 289 
Other British E, Indies. . 
Other British Ocaenia... 25 
French Oceania ........ 25 
German Oceania ....... 15 
Philippine Islands ...... 2,391 
Belgian Kongo.......... 


British West Africa...... 10 
British South Africa..... 646 
Portguese Africa ....... 21 
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EXPORTS OF CANNED VEGETABLES DURING 
SEPTEMBER, 1919. 


Soups Tomatose 


Dollars Dollars 
112 
24,479 
16 593 
2 
142 23 

41 


37 2 


160 35 

813 
60,982 71,923 
10,025 
5 3 
85 651 
114,525 7,977 
34 21 
31 40 
118 461 
63 402 
796 987 
1,233 1,992 
2 159 
323 43 

25 

32 


10,290 41,904 
5 35 
45 
45 2 
111 
858 107 
1,085 3,402 
101 185 
15 54 
416 
46 22 
73 44 
76 26 
253 686 
117 
160 100 
133 30 
30 20 
63 
53 43 
27 16 
304 20 
3 166 
32 274 
216 
1,512 212 
22 
67 45 
208 95 
20 16 


195,933 167,779 


All 

other 
Dollars 
469 
4,000 
3,846 
17,953 
237 
31 
32 
4,314 
9,756 
20,023 
676 
160,925 
4,286 
238 
87,027 
337 
480 
856 
764 
5,724 
88 
11,156 
663 


1,051 
8 
80 
105 
32,106 
127 
3206 
265 
399 
817 
5,01% 
95° 
3,517 
278 
2,135) 


435,682 


EXPORTS OF CANNED SALMON DURING SEPTEMBER 


Countries. 


Pounds. Dollars. 

Iceland and Faroe Islands................. 240 77 
Other British Indies... . 2,343 563 
Straits Settlements ....... 36,066 6,164 
Other British East Indies.................. 288 82 
Other British Oceania .................... 720 280 
49,479 8,558 
French Africa ....... 648 104 


= 
118 205 
281 
132 
108 
146 
872 
652 
1,599 
26,399 
237 
1,329 
537 
700 
3,098 
2,628 
158 
2,883 
164 
120 
524 
351 
7,565 ‘ 
427 
1,072 
3,604 
383 
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Sanitary 


Cans and 
Machines 


garding the wisdom of using cans 
that are as time-tested as are 
Heekin’s. 


From the standpoint of our 18 
years of manufacturing experience 
and from the standpoint of the tests 
to which these cans have been sub- 
jected, they are absolutely SAFE. 


Consider also the quality of metal 
used. 


THE HEEKIN CAN CO. 


Culvert and New Sts. | ‘‘Heekin Can Since 1901” | Cincinnati, Ohio 
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FINAL REPORT ON ACREAGE OF CUCUMBERS 
CONTRACTED 


Which Were Harvested in 1919 and 1918 for Manufacture Into 
Pickles and Estimate of Total Production. 


Of 509 pickle packers on the lists of the Bureau of Crop 
Estimates, 405 reported that they had contracted for and 
harvested 40,211 acres of cucumbers this year, as compared 
with 65,487 acres reported by 475 packers as having been 
contracted for and harvested in 1918. Based on reports re- 
ceived from the packers as to the average yield per acre this 
year, it is estimated 2,162,036 bushels were produced this 
year on the contracted acreage reported, as compared with 
6,818,322 bushels in 1918. It should be borne in mind that 
no stock which was procured in the open market is included 
in the above estimates. 

Details by states follow: 


1919 
n 
= 
ss 
r= | 
n ov th Zo 
State. 85> sg gs 
Bea Sen 835 S82 
Zhe 400 BRA 
No No. Acres Bus. Bus 
re 6 6 572 30 17,160 
9 8 1,131 121 136,851 
19 12 1,165 106 123,490 
10 10 611 30 18,330 
x's 17 14 1,133 42 47,586 
52 47 3,648 47 171,456 
Michigan ......... 195 144 18,740 43 805,820 
Minnesota ........ 23 16 1,220 93,940 


CHICAGO, ILL. 


8,8. 8. 8,8, 8,8, 8,8,8, 8,8, 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


Mississippi ........ 11 8 502 30 15,060 
8 8 200 21 4,200 
NOW TOPE ...sscns 16 12 1,001 52 52,052 
in 17 14 774 52 40,248 
Washington ...... 5 3 133 122 16,226 
Winconsin ........ 88 78 7,604 63 479,052 
14 11 367 75 27,525 
509 405 40,211 54 2,162,039 
1918 
2 oo = 
Mon 
oo 5 990 
ema 
No Acres Bus Bus 
13 1,997 58 115,826 
12 1,424 141 200,784 
13 935 66 65,010 
85 10.799 100 1,079,900 
475 65,487 104 6,818,322 


LEON M. ESTABROOK, 
Chief of Bureau. 


PRO 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


DETROIT, MIcH. 


Omana, NEB. 


| 
— 


THE CANNING TRADE. 


The Hansen Pea & Bean Filler 


THE FILLER THAT PAYS FOR ITSELF 
IN ONE SEASON’S PACK 


THE ONLY FILLER THAT: 


1. Changes the amount of sauce automatically to suit the 
quality of peas. 

Does not cut the peas irrespective of size. 

Will not smash the cans. 

Will discharge to closing machine at high speed without 

Can be taken apart and cleaned without the use of tools 
and assembled in a few minutes. 

Can be sterilized instantly by opening a steam valve. 

Will run over 120 cans per minute. 

Is a real rotary filler. No cams, eccentrics, etc. to get out 
of order. Only four gears in the whole filler. 

Occupies only one-fourth of the space of other fillers. 

The brine and peas are mixed in the filler before discharging 
into the cans. 

Has a method of removing free salt, free sugar and sand 
from the brine. 


Special Note 


The Hansen Sanitary Pea Filler is operated equally well 
with Baked Beans, Red Kidney Beans, Lima Beans, 
Pork and Beans, Hominy, Gooseberries, Blueberries 
and some soups. 


Write today for Details and Catalog. 


Investigate the Hansen at once. 
Send for detailed information. 


Metal Working Dept. 
The Wisconsin Chair Co. 


Port Washington, Wis. 
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TOMATO 


VERNON,ILL 


Keeps fresh 
Replace the handy 
Axa Crown after 
each meal. 


ACKERS now us- 

ing Axa Crowns 
on their products find 
them a good selling 
point. 


Axa is simple and 
safe to remove and 
replace. 


It is the most quickly 
applied closure made. 
j Made of cork and tin, 
same as a soda 
crown, Axa comes 
in three standard 
sizes for packing 
everything from 
vinegar and catsup 
to pickles. 


Write for information 


THE CROWN CORK 
& SEAL COMPANY 
Canneries Division 


1505 Guilford Avenue 
Baltimore, U. S. A. 
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MAINE MARKET 


Corn Prices Hold Firm—Off Grades Selling at the Lower Prices 
—Apples in the Same Condition—Lobster Scarce— 
Blueberries All Gone—Business Better 
Than Might Be Expected. 


Portland, Me., November 14, 1919. 
Inclement weather is fighting against an armistice, and, 
we are sorry to say, the fight is successful. Now and then we 
get a day—or, possibly, two days—of ‘“‘selected stock,” pleasant 
and warm. But, blooie!—we are soon back to cold, rainy 
days. Snow has fallen to the amount of from 4 to 12 inches, 


soon to disappear along the coast, but yet remaining in the 
back country. . 


Maine is 100 per cent American this week, especially on 
Tuesday, when Armistice Day was ardently and fittingly cele- 
brated all over the State, with Portland as the ‘“‘Big Show in 
the Main(e) Tent.’’ No other event could so interest all 


kinds and classes, and all joined in a municipal celebration 
of great pretentions and great success. 


Maine Corn—Real fancy corn brings $1.60. Your corre- 
spondent has seen corn cut which was offered at $1.40, and 
was worth the money, but no more worth $1.40 than the $1.60 
goods is worth $1.60. Extra standard corn brings $1.25 to 
$1.35, while standard ranges from $1.15 up. Some sales 
have been made at $1.10 to ‘‘close out,’’ but as it is about the 
limit of time that goods can be left in unheated warehouses 
and permanent winter storage must be arranged, the buyer 


can’t use this telling argument on the packer many days longer, 
and then the bargains will be at an end. Good corn may sell 
slow, but it sells sure, and it sure will sell more quickly as 
the months go by. : 
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No. 10:Apples-——-The price on No. 10 apples is $5.75. We 
have seen Maine apples quoted at $5.00, and we know of 
sales at $5.75, and continued inquiries for more of the $5.75 
kind. Buyers are looking into the question of the ‘‘full can” 
and buying accordingly. It is becoming known that the best 
Maine packs contain more cut weight of fruit than is some- 
times found, Certain packers claim that 3 pounds of fruit is 
enough to fill a No. 10 can, others that 3% pounds will ‘‘bust 
the can,’”’ while a few keep on tucking 4 pounds 4 ounces of 
“hard winter fruit, in quarters,’’ in each can. Such apples sell 


at $5.50 for a bottom price, and from that to $6.00, packed a 
dozen to a crate. 


Canned Lobster—This is another game of ‘button, but- 
ton, who’s got the button?’’ Portland is supposed to be the 


home of all the United States lobster canners; still, goods can- 
not be found in packers’ hands. Neither can packers tell us 
where to find them. 


Blueberries—tThese are all sold out, but buyers can hardly 
appreciate the fact, as brokers get frequent instructions to 
“find us some blueberries,’ and evidently price is no object. 
There are absolutely none in first hands. Last prices quoted 
were $16.00 and $17.00 for No. 10s f. 0. b. Chicago. 

Clams—Conditions remain unchanged from last week. The 
closing of the sardine factories will leave plants available 
for clam canning, but the great difficulty experienced is to get 
clam diggers to work. And if the clams are not dug out of 
the sand, they can’t be packed, no matter how hard the 
packer and buyer may wish. Clam digging is very laborious 
work at best, and during the cold weather, when the men 
often work ankle deep in ice-cold water, they will choose to 
work at more agreeable occupations. 

General Business—One of the largest jobbers in the State 
has just advised the writer that business is holding up beyond 
his expectation. When asked if the sale of Government canned 
foods had influenced his business, he replied that it was im- 
possible to determine at this time, as he is now shipping out 
the future orders which he had on file for 1919 packing; 
therefore, there would be no current orders coming in at this 


time. “MAINE.”’ 


chines had given entire satisfaction. 


Ideal Viners. 
mistake in the change. 


Sept. 19, 1919. 


HAMACHEK’S 


PATENTED 
READ THIS STATEMENT FROM A USER 


This is No. 11 of a series that appeared this year in this paper 


‘‘Last year we took pleasure in writing you a short letter stating that your ma- 


Upon the satisfactory work which they did we gave you an order for nine addi- 
tional machines and are now using yours exclusively. 


The result obtained this year is a convincing proof that we did not make any 


Your machines are capable of performing all the duties 
which you stated and we have not a single thing to offer but praise.’’ 


From B. F. SHRIVER COMPANY, 


FRANK HAMACHEK, Kewaunee, Wisconsin 


Manufacturer of 


IDEAL VINERS, VINER FEEDERS AND CHAIN ADJUSTERS 


Established 1880 


We have seventeen 


Westminister, Maryland. 
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Red Rock 


Introduced Summer of 1906 


In other words, in all particulars the 
Stone is hehind in the race. This 
is unquestionably so, as Landreths’ 
Red Rock is undoubtedly the best 
large red medium early Tomato in 
use, and in fact it has been counter- 
feited by those who have not got it 
in perfection. Beware of counterfeit 
stocks of Landreths’ Red Rock in its 
original purity of so many great ex- 
cellences. It, like all other Landreth 
Grown Tomatoes, can be bought only 
in sealed, lithographed, cardboard 
boxes of 144 and 46 lbs. 


sprouting of the Seed. A 

surprisingly choice sort, ex- 
ceedingly solid, or in other words free 
from water. Shape round or full bot- 
tomed, smooth as an apple, free from 
splits, small cavity at each end, borne 
in clusters. Vine very healthy. 


gp fruit 110 days from 


Compared with Stone, the only sort 
with which it can be compared, it is 
rounder, a deeper red, more solid or 
meaty, larger fruited, more showy, 
more productive, and earlier by a week. 


Ask for Prices on anything in the seed line you need. 


We grow all varieties of Seed used by Canners. 


D. Landreth Seed Company = Bristol, Penn. 


DOES THIS INTEREST YOU? LOOK! 
STOP RUST IN YOUR PACK — 
HOW? 
ASK US WE WILL TELL YOU. 
WE KNOW 


The Hughlett Can Lacquering Machine 
Used all over the World 
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‘HOW TO COMBAT THE RADICALS IN LABOR 


An Address Made by Charles Piez, President L'nk-Belt Com- 
(pany, the Annual Meeting of the Associated 
Business Papers, Congress Hotel, Chicago, 
September 18th, 1919. 


I want to say this: That I believe in, and always have 
believed in the technical and trade papers. I believe that 
they have exerted and are exerting a very powerful and bene- 
ficial influence in advancing industry, and I believe they have 
a larger mission still ahead of them, a mission that will call 
for every bit of energy and intelligence that you gentlemen are 
capable of. 

I am glad, too, that you have joined together for the pur- 
pose of furthering your common aims. My interest in the 
technical and trade press has not been of an indefinite or ab- 
<tract character. It hag been direct and concrete, for, in 
spite of many arguments from my own men, and much pressure 
from the outside, I have continued to believe that the technical 
and trade press is the most direct and the least diluted and 
the most satisfactory medium of advertising our goods. 


I believe you gentlemen have solved very well the problem 
cf the technical development of the industries. You have 
been a big factor in making industry, American inductry, what 
it is today. I am not going to confine myself to the title of 
the address that is put down, because I feel that what I ought 
to do today is to enlist your co-operation in a considerably 
broader field than you have heretofore occupied. 

If there is any cloud on the horizon of American business, 
if there is any menace to the continued prosperity of American 
industry, it lies in the present day labor unrest. No matter 
where it has had its origin—the war has brought about some 
of it. the rising cost of living has brought about much of it, 
unfulfilled expectations have caused other parts of it—but the 


= 


unrest is being capitalized today by a group who are not aiming 
at a mere improvement in the conditions and hours of labor, 
but who are aiming at the control of industry and the control 
of our great Government as well. 


I don’t know how many of you gentlemen are familiar 
with the propaganda that is going on, particularly through the 
foreign newspapers. There are some seven or eight hundred 
publications, all of them containing poisoned articles against 
the fairness of the distribution of the profits of industry, 
against the fairness of our system of Government. There are 
something like 2,500 paid lecturers drawn from foreign born 
and native intellectuals, who put up a continuous story of t*e 
wrongs of the present wage system and the present social 
regime. Perhaps the biggest cause of unrest, and I have mei 
this not only in my own business repeatedly, but also in my 
experience with the Fleet Corporation, is the exaggerated no- 
tion which the men have of the profits of industry, 


Some six years ago we were threatened with a strike at our 
Indianapolis plant. We have there something like 2,200 men. 
The superintendent called me up and asked me if I wouldn’t 
come down and address the men. I have been in the habit of 
getting all our workmen together and talking to them collec- 
tively for many years. I have found this to be highly effective. 
I hurried to Indianapolis and found when I got there that the 
strike was threatened not by any conditions inside of our 
plant, but because of some grudge agaist another plant in the 
city, with which we had nothing to do, and over which we had 
no control. The strike involved the machinists and tool-mak- 
ers, two of the very vital crafts in our industry. 

We called them together and I gave them a talk. After I 
got through, I asked them whether they had any questions to 
ask, and told them I would be very glad to answer any they 
might raise. One man who had been with us many years, a very 
able tool-maker, said, “Mr. Piez, don’t we earn our day's pay in 
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SALE BY THE NAVY 
1,461,850 POUNDS TINNED APPLES 


The Navy will place on sale in the immediate future 1,461 850 
pounds, approximately, tinned apples to be sold at the ‘ollowing 
places :— 


New York ................. 811,102 pounds 
Puget Sound.............. 134,198 pounds 
Mare Island............... 77,888 pounds 
56,290 pounds 
Great Lakes............... 41,976 pounds 
Philadelphia............... 1,654 pounds 


Bids will be» received at each of above stations for apples 
stored there. Sales will not te held simultaneously at these stations. 
Information on date of sales and schedules containing terms of sale 
may be obtained from Board Survey, Appraisal & Sale, at Navy Yards, 
New York, Philadelphia, Norfolk & Boston and the Supply Officer, Navy 
Yards, Mare Island, Calif., and Puget Sound, Bremerton, Washington, 
and Naval Training Station, Great Lakes, Ill. Sale will be made to the 
highest bidder for cash. The condition of these apples is inno way guar- 
anteed. Inspection earnestly invited before bidding and may be made 
upon application to the officer mentioned above. 


JOSEPHUS DANIELS, Secretary of the Navy,—11-3-19. 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 
INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


CHAIN BELTING 


SPROCKET WHEELS, PULLEYS, SHAFTING, 


BEARINGS, CLUTCHES. 


A complete line of ELEVATING, CONVEYING and 
Power Transmitting Machinery. 


H. W. CALDWELL & SON CO. 


17th STREET AND WESTERN AVENUE, CHICAGO 
50 CHURCH STREET, NEW YORK 


CALDWELL 


All the teeth are molded from a single tooth pattern 
the spacing being done by accurate machinery, the 
gear being as nearly perfect as a cast tooth gear can 
SPUR, BEVEL, MITER and WORM 
GEARS. We also make CUT TOOTH gears. 


be made. 


MACHINE 
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two hours’ work?” And I said, “Well, now, let’s examine that. 
How many hours a day do you work? Nine a day, don’t you?” 
He said, “Yes.” 

“What do you get?” 

“Sixty cents an hour.” 

“Then your proposition is, that you earn $5.40 in two hours’ 
work, for which we pay you $1.20.” 

He said, “Yes, that is right.” 


I said, “That means that we are making a prot of $4.20 a 
day out of your labor. Four dollars and twenty cents for two 
hours, or $2.10 per hour profit out of your labor. That is three 
and one-half times your hourly rate, and if we carried this same 
argument through, our profits must be equal to something like 
three and one-half times our totai payroll.” 


I got a blackboard and went through the figures, demon- 
strated that if his conception of his earnings and the value of 
his earnings and our profits, was right, the profits of the concern 
would have to be something like three and one-half times our 
payroll. 

This happened in March, soon after our annual meeting. I 
sent for our annual report, and then demonstrated that our 
profits for that particular man were less than a dollar per man 
per day, about 25 per cent of the payroll instead of 350 per cent 
of the payroll, and the expression of that man, which I can’t 
repeat because it had some profane emphasis in it, was that he 
never knew our profit was so small. 

The radical preachings in the foreign press constantly em- 
phasize the fact that between 80 and 90 per cent of the earnings 
of the individual go to the master as profit. 

In the Seattle strike—and I dwélt upon that incident in a 
talk last week—the feeling was that the earnings of the owners 
were 90 per cent of the total earnings of the man. The company 
got $60, out of which they paid him $6.00. Yet a very simple 
and quick calculation showed the absolute fallacy of that; showed 


that the profits computed on that conception were between four 
and five times the value of the annual output. 

Now, that statement was repeated to me at a conference held 
in Washington where there were 120 representatives of labor of 
the Western Coast. I am giving emphasis to it at the present 
time because I believe that, after all, the fact that the sane- 
minded American workmen, intelligent workmen, have the idea 
that they are being treated unfairly and are receiving too small 
a share of the profit, lies at the very bottom of the general un- 
rest. 

I have no fear that they are going to lead the American work- 
men into the camp of Bolshevism, but I do fear they are going 
to change their perspective, because these statements are insidi- 
ously made and never refuted. 

* The manufacturers shroud their business in too much secrecy. 
They don’t talk it over with their men. I would feel like a thief 
if I felt that part of the earnings of our company were filched 
from the men by withholding from them a just part of the earn- 
ings they have made. And on that account I am prepared at any 
time to discuss it with them, to be converted to their side, or 
convert them to mine if that is possible. I don’t believe that it 
is wise for the industries and the employers generally to permit 
a misconception like that to stay unrefuted, because it is so easy 
to prove it to be wrong. 

Now, it struck me—and I have tried to solve the question of 
unrest in our own industry, and I am talking to you gentlemen 
because I think you can be factors in settling this unrest—I 
have thought that the best way to reach our men, because they 
have grown so in numbers I can no longer reach them person- 
ally, is to reach them through our superintendents, our foremen 
and sub-foremen. I find that most of those men are intelligent, 
active, alert Americans, typically good citizens, upon whose judg- 
ment we rely to create sound public opinion, and they must be the 


judges of the correctness of our theories and our methods, and 
serve as our champions. 
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IT PULPS 
| wes | A Dozen Hundred!! 
PUMPKINS 
FRUITS 
POMACE 
1200 Bushels Tomatoes per hour. 
. That’s what the NEW 20th Century 
Centrifugal Pulper handles. 
ni No paddles nor ‘‘rub thru’’ brushes. 
Centrifugal foree THROWS it thru. 
Green and hard pieces are held back. 
MAKES A PERFECT FINISHER 
OF GREAT CAPACITY 
BIGGER AND BETTER FOR ANY 
PULP OR FINISHING WORK 
IT_ FINISHES 
/ THE 20th CENTURY MACHINERY CO. 
PUREE 
BEAN SAUCE MILWAUKEE, U. S. A. 
FRUIT BUTTERS ASK NOW 
a PUMPKINS 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:: MARYLAND. 
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I. find among these. men there are wrong theories. Some have 
gotten away from the feeling that this government is a govern- 
ment by majority; they feel there is virtue in an organized mi- 
nority—an aggressive, vociferous minority—because in certain 
eases the general public has bowed to the demands of just such 
a minority. I feel, therefore, and I am saying this after a talk 
with my own men just a week ago, that there is absolute need of 
bringing the foremen and the sub-foremen, the men who stand 
between the management and the employees, back to the realiza- 
tion of the fundamental principles of constitutional government 
and of business economics. 

Do you gentlemen emphasize the subjects very much in your 
press? Some of you do. Some of you have realized the impor- 
tance of it. Why can’t you help us; because the employers them- 
selves in many cases need education? It is a great big field that 
lies open to you. It is a great big opportunity, because relatively 
few employers are gifted with the ability to meet and convince 
their employees. You can’t meet them now, gentlemen, unless you 
have made a practice of doing so for years, and if the employer 
has ever treated them badly, if he has ever abused their confi- 
dence, it can’t be regained by a single speech or a single address. 
You have got to earn their confidence. When you have it, I think 
your influence with them is more powerful than that of any or- 
ganized labor leader. 

We have run an absolutely non-union shop in Chicago for 
thirteen years, and we have done it in the face of a combined 
effort to unionize us. Why The men realize that we are justi- 
fied in our position, because in the case of four successive agree- 
ments we had with the unions, the unions welched on each and 
every one of them. The men realize I won’t deal with a welcher 
in business, and, until the unions purge themselves of such leader- 
ship, a leadership that renounces a solemn covenant and is per- 
fectly willing to breach an agreement for a temporary advantage, 
the Link-Belt Company will have nothing to do with organized 
labor in this city. 


That same doctrine dominated the Emergency Fleet Corpora- 
tion in the Seattle strike. There, too, there was an absolute 
breach of an agreement—solemnly signed—an agreement drawn 
up in the presence of the leaders of the Puget Sound movement. 
Breached three months before the expiration of the agreement. 
Why? Because the leaders there were advised that by demon- 
strating their power they could win. They didn’t win. Whether 
men are employees of the government or of private industries, if 
they breach an agreement they ought not to win. 

The Fleet Corporation took control, and declined to have any 
conference with the men until they returned to work, and the 
Fleet Corporation resisted some very powerful political and social 
pressure to confer with the men. The men had had their hearing 
before a properly constituted board. This was done in accord- 
ance with the agreement had with them. They were awarded 
less than they asked for, and they appealed to the Appeal Board 


provided in the agreement, and they lost before that. There was 
no opportunity for further compromise. Somewhere you must 
stop. You can't have a super-supreme court above the supreme 
court. That isn’t democracy. We emphasized the principle there, 
and it was a very beneficent principle. It is a good doctrine to 
preach in your papers, because some employers are willing to 
compromise, even though a matter of principle is involved. 

The immediate dollar looks bigger to them than the prin- 
ciple, and the ultimate profit and advantage that you get through 
sustaining the principle. 

I was tremendously interested, of course, in finding a proper 
solution of many of these difficulties, as a member of the Fleet 
Corporation organization. The conditions under which labor 
should work were not developed by the Fleet Corporation. I 
accept my full share of responsibility for the things done by the 
Corporation, but I accept no responsibility for the labor principles 
under which we were compelled to work. These principles in- 
volved practicalyl] permission to unionize plants that for years 


Pulp Machines and Pulp Finishing Machines 


—- FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 


machines for pears and peaches, pitting spoons. 


Pullies, &c. 


Friction Clutch 


The Sinclair-Scott Company 


Wells and Patapsco Streets 


BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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THE PRESSING SEED CO. 
NORWALK OHIO 


Growers Exclusively of 


SWEET CORN SEED 


WE GIVE SPECIAL ATTENTION TO THE 
GROWING OF CANNERS’ VARIETIES 


LET US QUOTE YOU ON OUR 1919 CROP 
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had been non-union; and it involved the creation of shop com- 
mittees. 


Now, most employers, recognizing that the Administration it- 
self had declared in favor of these principles, went whole heart- 
edly to work to carry them out as best they could; but I remem- 
ber a case on the West Coast in which the shipbuilder appointed 
a shop committee of three, which consisted of two sons and one 
nephew. That was hardly in the spirit of the agreement, and 
it came very near upsetting the entire industry in that district. 
I am not prepared to say that the shop committee is an entire 
solution of the difficulties that are likely to arise. Some one has 
said that perhaps it was a good thing the Ten Commandments 
were handed down direct, and did not come through a committee, 
because they might not have arrived yet. (Laughter and ap- 
plause. ) 

It’s a serious handicap when you decide to do a thing in in- 
dustry, to have to discuss it with a committee which is not al- 
ways a friendly and helpful one. 

I appreciate the remarks you gentlemen have made concern- 
ing partnership with business. I want partnership with our men, 
but recognize there are many Ways of securing it. Partnership 
must be based on fairness, and must involve acceptance of risk, 
as well as participation in profit. It must, therefore, be confined, 
in many cases in industry, to the immediate work which is under 
the control of the partner, and he must not be held responsible for 
the failure or success of policies or theories with which he had 
nothing to do. You can’t make a partner of the man who is not 
responsible for the risk the partnership involves, and you can’t 
expect a workman to sacrifice a part of his income in such a part- 
nership. You must, therefore, confine his interest to the work 
under his control, and give him part of the profits which extra 
effort or intelligence on his part brings about. 

My Company has been paying on a production basis for many 
years, and we have had no labor troubles. We try to keep step 


with the conditions, but we always adhere to the policy of paying 
on the basis of production. It is the only fair way; it is the way 
every man in business, from the top down, ought to be paid. 


During the War the principle was laid down that the rising 
cost of living shouldgbe taken account of in the payment of wages, 
and while this was perhaps sound doctrine several years ago, 
when coupled with the other restrictions with which it was sur- 
rounded, it is now pretty generally held by our labor friends that 
the cost of living should be the sole basis of wages, production 
heing entirely omitted. If the cost of living is to be the basis of 
wages, Why apply it to any particular group of workmen? Why 
not apply it to all? Why not determine the per cent of advance 
at certain specified times, and then by fiat of the executive, raise 
all wages and salaries simultaneously, by the per cent of increase? 
That would soon show the absurdity of the principle, for you can- 
not take more out of the pot than you put in it. 

Gentlemen, the demands that some of the radicals are mak- 
ing cannot be satisfied with increased wages. for they demand 
nothing less than turning industry over to them. There is no 
justification for that kind of partnership, for the only kind that 
is successful in business is that which is earned and paid for. 

I have bought Link-Belt stock ever since I came with the 
company, and I have acuired what interest I have because I sac- 
rificed a very considerable part of a very meager income for many 
years in order to buy it and hold on to it. There are 180 of our 
employees among our stockholders today, because they helped us 
conduct the business and helped us develop it. For years we have 
insisted that the older interests as they retire, surrender part ot 
their stock for distribution and sale to the younger men. That 
is my idea of a partnership. It has worked well in our case and 
in many other plants. It is a very sound policy. . 

It occurred to me that you gentlemen might help very much 
in stilling the present day unrest. I think after all it is but a 
phase of after-war conditions—but a result of a transition from 
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CANNERS NEVER ADVERTISE! 


The whole world is awake to the power of advertising—and 
h| is using it more extensively than ever, to make hay while the sun 
of prosperity is shining—except the canners. 


No business man needs to be told the efficacy of advertising— 
he needs no urging. But the canner answers he cannot supply his 
trade now so why advertise? Well, does he think he is the only 
one so situated? All lines are so rushed—but they are all adver- 
tising, and more than ever. These other lines refuse to sell to the 
same old customers all their output, year after year, at the buyer’s 
own price. They found that new blood—new buyers—put new 
' life into their business; brought them better and better prices as 
their reputation grew, and now they look back on those old days 
of contentment of days of slavery. 


Now they do more business at better profit—and find that 
advertising not only pays for itself—but covers a nice profit besides. 
And they have not lost their old customers either; only those old 
customers are paying better prices to get their share. 


If you have the quality goods, and advertise ’em and your 
brands on a page in the 1920 Almanac, you can not possibly lose 
on the investment! It’s bound to profit you! This is the first 
step in modern business—have a good thing and then let the world 
(not merely a few old-foxy-buyers) know it. 


. Send in your order for a page in the 1920 Almanac of the 
Canning Industry now being compiled. It is used by all jobbers. 
Your order must reach us early. 


PUBLISHED BY 
THE CANNING TRADE 


Publishers of the Industry’s Literature 
BALTIMORE 
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war to peace. It is of temporary duration, but it has to be han- 
dled well. What we have to do is bring back the proper perspec- 
tive of our men, and not let them go off on a tangent. 

Now, the radicals reach the men, not after hours, but during 
hours., They reach them by planting in your works men who have 
been especially coached for the job. We had some planted in the 
39th Street plant-not more than nine or ten months ago. ‘Those 
men talk to the other men when the foreman isn’t looking. and 
pour into them radical ideas about the wage scale and shop con- 
ditions, and when they find a man who has a pet grievance they 
fill him full of the seeds of distrust. And they plant men success- 
ively who develop and spread this distrust. That is their game. 
Our method of meeting it is through the foreman. 

The foreman isn’t a good foreman unless he has the respect 
and confidence of the men. They must respect his ability as a 
mechanic, his character as a man. It is the foreman and the 
sub-foreman whom we ought to coach up and prepare to meet 
this insidious doctrine that is being spread to the detriment of 
the industry. I think you gentlemen should make some investi- 
gation as to the general character of the articles that appear in 
the foreign newspapers. They are very tew in number, but are 
presented in many guises. The excessive profits of industry as 
compared with the earnings of men is the main one, but all 
questions could be answered in columns especially devoted to 
this purpose, so that you would bring to the manufacturer, and 
particularly to his foremen, a knowledge of the basic principles 
of industry and of government, and enough detailed information 
eoncerning the profits of industry as specified in dollar per man 
per day, and other matters, to meet this insidious attack. 

I think there is your field, gentlemen, and I know that you 
can make your papers a very much better and more important 
factor in the industries during these troublesome times by adopt- 


ing some line of action in accordance with the suggestion made, 
than you can in any other way, in the next six months. 
I thank you. 


DO YOU KNOW? 


Do you know the young fellow who works for $25 a 
week and who is wearing a new winter suit that cost $85? 

Do you know the wage-earner who loafs because he is 
afraid if he does too much he’ll ‘‘work himself out of a job’’? 

Do you know the housewife who is ashamed to be seen 
with a market basket on her arm or to carry home a brown 
paper bundle? 

Do you know the manufacturer who, when the price of 
raw materials and overhead goes up 5 per cent and the cost 
of labor advances an equal amount, adds 25 per cent to the 
price of his goods? 

Dou you know the factory girl working for $18 a week 
who is buying and wearing a $350 fur coat? 

Do you know the man who lets a fresh clerk sneer hint 
into buying a $15 hat for fear he’ll seem ‘‘cheap’’ when he 
can buy a satisfactory one for $7? 

Do you know the investor who has traded his Liberty 
Bonds for a promise of a 100 per cent profit in a stock com- 
pany backed by a dishonest promotor? 

Do you know the married couple who do not think enough 
of their children to buy War Savings Stamps for them and 
to teach them to save? 

Do you know the shopper who says: ‘‘Wrap it up,” in- 
stead of ‘‘How much?” 

Do you know the person who lets the desire of the moment 
destroy the results of days and weeks of thrift and saving? 

Dou you know the man who thinks it is not necessary 
to save? 

Do you know the man who says that the Government 
savings securities, Liberty Bonds, War Savings Stamps and 
Treasury Savings Certificates are too slow or too small or 
too old-fashioned for his investments? 

IF YOU DO, YOU KNOW PRETTY WELL WHAT IS THE 
MATTER WITH THE UNITED STATES. 


EVERY JOBBER 


should provide his salesmen with a copy of 
“How To Buy and Sell Canned Foods”: 
By J. A. Lee. 
It tells the qualities, styles, brands, meth- 
ods of packing, variations in canned foods, 
and will enable them to talk intelligently 
on this important subject. 
Price $2.15 with the order. 


“The jobbers’ text book on Canned Foods” 


Published by 
THE CANNING TRADE 
Baltimore. 
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Glass Brought to High Temperature Without Cracking 


Jars, bottles, tumblers, cans—washed and _ster- sain 


ilized. First thoroughly rinsed inside and outside 
with warm water, then sprayed with hot water or 
steam. 


The Karl Kiefer 


Automatic Rinser 


has a capacity of 40 to 100 containers a minute. 


Hand-washing is too slow, help too expensive to 
be without a Rinser. 


Furnished with or without steam sterilizing attach- 
ment. Shipped complete, ready to install. 


CINCINNATI, OHIO 


THE KARL KIEFER MACHINE CoO. 


The Charles Boldt Paper Mills 


MANUFACTURER OF LABELS AND CORRUGATED FIBRE SHIPPING CASES 


Write us for prices and samples of our STRONG BOX, 
manufactured especially for shipping canned foods— 
STRONGER than WOODEN BOXES 


WEIGHS LESS - - - COSTS LESS 


The Charles Boldt Paper Mills 
Cincinnati Ohio 
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THE ADVERTISING PROGRAM 


An Address Delivered by F. M. Shook, Assistant Secretary, Na- 
tional Canners’ Association at Iowa Canners’ 
Meeting, Cedar Rapids, Iowa, Novem- 
ber 6th, 1919. 


At the close of the war, when the canners realized they 
had furnished to the Government and the Allied countries such 
a great quantity of canned foods, that the cans used, if placed 
side by side on end wouid form a roadway wide enough upon 
which sixteen men could walk abreast and long enough to 
reach from New York City to Berlin, they then appreciated the 
fact that they represented, not merely a business, but a great 
industry. An industry with dignity and standing among other 
great industries of the country, and as such, all its activities 
should be conducted in a dignified manner, as such, the public 
be fully acquainted with its operations. 

Early in the year many men in the industry realized the 
necessity of educating the public to the fuliest extent regard- 
ing the packing of canned foods, their economy, convenience 
and wholesomeness. Prior to the lauching of the advertising 
campaign the movement for inspection swept the country from 
coast to coast and it is now realized that the fullest measure of 
success can not be obtained for either without combining the 
other. 

It is the double team, inspection and advertising, which 
will bring to full frution the opportunity of this industry. 
To those who are favoring one unit of this team in preference 
to the other, we must call attention to the fact that the great 


measure of success can only be obtained by the two pulling 
together as a team. 


The plan as arranged for by the educational committee 
outlines the work contemplated under two main divisions, and 
advertising division and an educational division, the advertis- 
ing division will be operated by the Blackman-Ross Company, 
of New York Cty, their activities will find an expression in full 
page advertisements and otherwise through the newspapers, 
magazines, technical publications, trade papers and other 
media ordinarily used in a great national advertising campaign. 

The educational division will be directed by W. H. Fromm, 
formerly a prominent canner of Wisconsin.. Mr. Fromm began 
his duties on November Ist, having an office in the Mills build- 
ing, Washington, D. C., pending in.provements in the office 
building of the National Canners’ Association the work of the 
educational division is divided into three sections: First, a 
news information bureau, which will be handled by Mr. Robert 


Heinl, formerly associate editor of the Nationai Business, ad- 
vertising manager of the National Geographic Magazine and 
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during the war publicity agent for the Emergency Fleet Cor- 


Second, a home economic division which will be in charge 
of the best talent obtainable, her work will be in connection 
with the home economic departments of schools and colleges 
of our country, with ladies’ clubs and other avenues through 
which information may be given to the women of the country. 

Third, Mr. Fromm’s activities will be directed largely to- 
ward the canners, the growers and the distributors. 

We believe you now begin to see the various avenues 
through which the work of the educational and advertising 
divisions will be disseminated, and we believe you appreciate 
more fully the possibilities of the campaign and that the fullesi 
measure of success will be obtained only when we have suc- 
ceeded in getting the full co-operation and confidence of the 
consuming public, the full co-operation of the canners is high- 
ly desirable, but our measure of success will be limited until 
we can have every user of canned foods a satisfied customer. 
This can not be attained as long as there is no positive way of 
distinguishing foods of proper quality from those of indifferent 


Purchasers who buy an article ‘sight unseen’ will 


not buy such articles with the fullest confidence unless they 
are plainly marked so as to indicate the true quality. 


The actual work of the educational and advertising 
bureaus was necessarily delayed until sufficient funds were 


raised to justify launching the campaign. The association is 
very grateful to the canners for the hearty co-operation given 


in this movement, and, speaking for the canners, we assure the 
members of the allied industries, that their co-operation and 
financial support is greatly appreciated. 

If there has ever been any doubt in the minds of a 
member of the canning industry that these movements are for 


the good of the industry that doubt should be removed when 
consideration is given to the hearty support which this move- 


ment has commanded from men of broad visions in the allied 


who can only benefit indirectly from this movement are in 
hearty accord with it and support it as they are supporting 


industries. Certainly, when the big men of those industries 
IN CALIFORNIA? 
Merely a pitter of peaches, 
Yet she makes $20 a day; 
She pits, and she pits, and she pits, and she pits— 


this movement, we who get the direct benefit should feel 
greatly encouraged and enter into the work with renewed zeal 


She’s a peach of a pitter, they say. 
—Morning Telegraph. 
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THE BALTIMORE Box AND SHOOK COMPANY 


_— MANUFACTURER—— 


CANNED GOODS CASES 


901 SOUTH CAROLINE ST., BALTIMORE, MD. 


FOR RUSTY CANS 


Also, colored lacquers for all 
cans new or old. Better pro- 
tect cans before they rust and 
save on “swells, rusties’’, 
clause. 


JOHN G. MAIERS’ SONS 
BALTIMORE, MB. 


EACQUER 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY JOS. M. ZOLLER & CoO., INC. 
2501 to 2515 Boston St. Baltimore, Md. BROKERS 
PACKING BOXES PHONES: 205-206-207 Phoenix Bidg. 
Made up or in Shooks. Cargo or Carload. ST. PAUL 1140 & 4484 BALTIMORE, MD. 


MERICAN Coke Tin Plates 


wes quality TIN PLATES— specially adapted to the requirements of the canning and packing industries. 

We also manufacture Black Sheets, Galvanized Sheets, Terne Plates, Formed Metal Roofing and Siding 

Products, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. 
AMERICAN SHEET AND TIN PLATE ( COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa. 


Run a “RANGER” Apple F Parer_ 


GOODELL COMPANY 


91 MAIN STREET ANTRIM, N. H., U. S. A. 
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CONVENTION WESTERN CANNERS* ASSOCIATION 


Hotel Sherman, Crystal Room, Chicago, November 20, 21, 1919 
71st Convention. 


The Western Canners’ Association, which is the ‘““mamy” 
of all the other canners’ associations in this country, will hold 
its 71st Semi-annual Convention, November 20 (Thursday) and 
November 21 (Friday) at Chicago. 


There will be something doing all the time and in between 
times. 


Several of the officers of the National Canners’ Associa- 
tion will deliver interesting addresses. 

A number of fine local speakers will talk on interesting 
and timely topics. 

Many technical papers of great instructive practical value 
to canners will be presented by members of the Association. 

The Women’s Auxiliary will put on an interesting and 
entertaining program, 

There will be a complimentary dinner given by the Can- 
ning Machinery and Supply Men and canned foods brokers of 
Chicago to members and ladies of the Association in the even- 
ing of November 20 (Thursday) at 7:30 o’clock at the Hotel 
Sherman, which will be an “informal dinner dance,’ and there 
will be speakers at the dinner. 

The program is not completed sufficiently to give in detail, 
but it is enough to say that Chicago has raised the money 
for the entertainment features and that President Miskimen 
has done hard work on the program, with the aid of Paul W. 
Paner, of Chicago, who is Chraiman of the Publicity Commit- 
tee, and John A. Lee, who is Chairman of the Entertainment 
Committee, and these facts insure a good meeting and that the 
convention will be well taken care of. 

The sessions of this convention are great get-together occa- 
sions for the canners and their customers and their brokers, as 
the membership includes that of seven or eight State Associa- 


tions and is the. next in importance to the National Canners’ 
Association conventions in the West. 


_ Most of the Western States Associations’ presidents will be 
in attendance, and some very practical and valuable papers will 
be read. 


The local Entertainment Committee want it understood 
that the wives and women helpers of canners are more than 
welcome to the dinner dance and are wanted in the meetings 
of the Women’s Auxiliary, of which Mrs. Daniel G. French is 
president. 


ASSOCIATION MEETING DATES 


November 19, 1919—Indiana Canners at Indianapolis, Hotel 
Claypool, annual meeting. Paul Fishback, Indianapolis, 
Secretary. 


November 20-21, 1919—Western Canners, at Chicago, Hotel 
Sherman, fall meeting. C. E. Tulleys, Chillicothe, Ohio, 
Secretary. 


December 3-4, 1919—Minnesota Canners, at St. Paul Hotel, St. 
Paul, annual meeting. W. A. Christensen, Watertown, 
Minn., Secretary. 


December 8-9, 1919—Ohio Canners, at Columbus, O., Hotel 
Deshler, annual meeting. Roy Irons, Spring Valley, O., 
Secretary. 


December 17-18, 1919—tTri-State Packers at Philadelphia. 
Hotel Adelphia, annual meeting. C.M. Dashiell, Princess 
Anne, Md., Secretary. 


January 26-30, 1920—National Canners, Machinery and Sup- 
plies, National Brokers, Annual Convention and Machinery 
Exhibit, at Cleveland, Ohio. Headquarters Hotel Statler. 


(NOTE—Secretaries should advise us promptly as to 
dates of all meetings, programs, etc.—The Editor.) 


“Ams” No. 


107-B DISC DRYER 


For Drying Sanitary Ends 
CAPACITY 240 ENDS PER MINUTE 


Required. Can also be heated with Gas. _ Perfect 
ventilation insures quick drying and carries off the 
Fumes. 


For larger sizes use our No. 107-A. 


The Max Ams Machine Co. 


107-B Disc Dryer 


Can be heated with Exhaust Steam. No Pressure 


Has. 20 Dises, each 21 in. diameter. 
No change of adjustment for different sizes. 
Will handle any size up to and including No. 10. 


New York City, N. Y. 


Chicago Office: 39 S. La Salle St., Chicago, Ill. 
Premier Machinery Co., San Francisco, Cal. 
W. E. Hughes & Co., London, E. C., England. 
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THE.CANNING TRADE. 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. G. HIER 


former chief chemist and district factory!supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


New Processes Bottling the same with- 
Complete formulas out after sterilization. 
ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 

of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 


$5.00 POSTPAID 
CASH WITH THE ORDER 


ORDER THROUGH ‘The Canning Trade” 


PROGRESSIVE CANNERS 


RECEIVE 


MORE ACTUAL INSURANCE 
STRONGER PROTECTION and 
BETTER SERVICE 


For Less Cost 
by insuring against fire through 
CANNERS EXCHANGE SUBSCRIBERS 
at WARNER INTER-INSURANCE BUREAU 
The average saving on their usual premiums 


’ has figured over $6.00 per thousand of 
insurance carried. 


Every Cannery in America having good 
financial standing should avail itself of this 
opportunity to reduce overhead expenses and 
obtain this unsurpassed protection against 
fire loss. 


LANSING B. WARNER INCORPORATED 
104 S. Michigan Avenue, Chicago 
Officially endorsed by the National Canners’ Association 


INDIANA 
PULPER 


The INDIANA PULPER is a time saving 
and profit increasing equipment. It is sturdily 
built and of large capacity minimum of which 
is 5000 bushels in 10 hours. Discharge can be 
adjusted to any degree of dryness desired. 
Pomice refuse openings are easily accessible 
and readily adjusted. Entire pulping surface 
is perforated. Screens of extra heavy copper, 
well reinforced and which will give service for 
years. 

It opens like a clam shell, is quickly and easily accessible 
for cleaning with water or steam hose. All parts coming 
in contact with tomatoes or pulp, are made of bronze and 
copper, and which will produce a higher quality of pulp. 


KOOK MORE KOILS 


A number of Canners have reported that they have reduc 
ed cold pulp in 1000 gallon tanks to the density of 1.04 in 
twenty minutes. You can do equally as well, by installing 
The KOOK MORE KOILS furnished complete with Cypress 
Concaved Bottom Tanks, Steam Trap and Bronze Outlet 
with Ground Joint Plug and Stick. Steel Glass Enameled 
Tanks furnished if desired. 

Other LANGSENKAMP PRODUCTS which are the best 
manufactured :—Copper Steam Jacketed Kettles, Standard 
Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps, Sorting Tables, 
Syrupers, Feed Water Heaters, Steam Traps, Gasoline Fire 
Pots, Brass Handy Gate Valves and Enameled Lined Pipe. 


Write for complete information of your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. San Jose, California 
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INDIAINA CANNERS TO MEET. 


Annual Meeting Entertainment—The night of Tuesday, 
November 18th, just a week away, is going to be a big night 
for the canners of Indiana and their friends. All that is 
needed is your attendance to make it a big success. You must 
be sure to bring the ladies with you. It igs their party, too. 

At 6:30 sharp a banquet will be served at the Claypool 
Hotel, in the Chateau Cafe, main floor. Those who attendea 
the banquet last spring will know what it means when it is 
said that this will be far superior. The steward hag assured 
us that he knows where an abundance of honest-to-goodness 
young Indiana turkeys are roosting right now. There will be 
all sorts of fixin’s. 

For your amusement Mrs. Arnold Spencer, soprano, ana 
the Hoosier Harmony Three, four folks who are full of song 
and love to unload it, will sing, to the accompaniment of the 
Montani Orchestra. After dinner Captain S. N. Dansey, late of 
the Second Battalion, Canadian Infantry, a former newspaper 


man who went into service in 1914 and saw it through—seeing 
the humorous side and the human side—will tell us about ‘‘The 
Human Side of a Soldier.” 


Then there will be “‘Something Else’ and to find out what 
that is, you will have to come. 


The floor will be cleared for dancing after the entertain- 
ment, and the hotel management tells us that it won’t scold 
if we are dancing until ‘“‘ ’way in the night.” 


To obtain accommodations it will be necessary for you to 
make reservations with the enclosed card, mailing it AT ONCE. 
Cards must be here not later than Saturday of this week. The 
plate charge, $1.00, is about one-fifth the actual cost. The 
allied interests are taking care of the expense, a means of tall 
ing an appreciation of our friendship. 

The program for the Wednesday (November 19) soutien 
of the Indiana Canners’ Association has been completed. It 
promises a most interesting day. The committee is still work- 
ing on the program for the entertainment on the evening of 
the 18th, and an announcement will be made later. 


Sessions on Wednesday (the 19th) will commence at 9:30 
A. M. sharp, and all those interested in the industry are urged 
to be present at the opening. The program will be interesting, 
and there are so many important speakers and subjects for 
discussion that the entire day will be required to finish the 
business. 

Following the formal opening there will be addresses by 
these speakers, who can speak authoritatively: 

“The Federal and State Control of Disease’—Major W. 
F. King, Indiana State Board of Health. 

“Fortunes in Waste’—Richard Lieber, Director, Indiana 
Department of Conservation. 

“Treatment of Industrial Sewage and Its Relation to 
Stream Pollution’’— Samuel A. Greeley, Sanitary Engineer, 
Chicago, Ill. 

“Association Seed Projects”—Prof. Laurenz Greene, Pur- 
due Agricultural Experiment Station, Lafayette, Ind. 

“Importance of the Farmers’ Part in Canning’’—Willis 


L, Crites, Chairman National Canners’ Association Agricultural 
Committee, DeGraff, Ohio. 

“Inspection in 1919 and 1920’’—Dr. John P. Street, In- 
diana State Director of N. C. A. Inspection, Indianapolis, Ind. 

“Education and Advertising’—Frank M. Shook, Assistant 
Secretary, National Canners’ Association, Washington, D. C. 

The afternoon session, at 2 o’clock sharp, will be executive, 
for active members of the Association only. At this meeting 
committees will report, officers will be elected and there will 
be general discussions. 

Pullman Accommodations—Special cars will be put on 
Monon trains leaving here on the 19th for those who wish tu 
go to the Western Canners’ Association meeting in Chicago on 
the 20th. Reservations on these special cars only. Active 
members should reserve sleeper berths because the executive 
sssion will not be finished in time for the 4 P. M, train. Rep- 
resentatives of the allied industries and non-members can gain 
time by taking the 4 o’clock train. Use the the space on the 
card to make your reservations. Quick! 


INDIANA CANNERS’ ASSOCIATION. 


48 S. Charles Street 


To these Canners Sprague Canning Machinery is the instant 
. solution. Why you should buy Sprague Machinery: Because 
it pays better dividends than bank stock. 


how Sprague Machinery will substitute for man power. 


| Hundreds of Canners | 


Keenly aware of steadily raising production costs, by reason 
of labor scarcity are searching earnestly for the gateway to 
efficient machinery. They want dependable machinery econom- 
ical and simple to operate; ruggedly built to insure long life. 
stripped of all non-essentials and involving minimum install- 
ation costs, consistant with ultimate economy. 


Let us demonstrate 


The Sheppard Supply & Equipment Company 


Baltimore, Maryland 


C. B. Gray, Manager, Canning Machinery Department 
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THE PRE-WAR PACE WON’T DO. 
THINGS GO BY DOUBLES NOW 


AND THE “DUPLEX” 
KEEPS THE PACE 


The No. 250 Automatic 
Sanitary Compound 
Liquid Applyi: g Mach- 
ine has an output of 150 
ends per minute. 


We make every machine 
required for can-making. 


CAMERON CAN MACHINERY CO. 


Successors to TORRIS WOLD & CO. 


No change of ownership, personnel or location 


CHICAGO, U. S. A. 
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HELP SELL GOODS 
The United States Printing & Lithograph Co. 


Baltimore — New York — Cincinnati 


Baltimore Office & Works -Cross,Covington & Sander Sts. 
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$8 THE CANNING TRADE. 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


A. I. . Manager and Editor 
Baltimore and Holliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 43rd Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Foreign, 


Extra copies, when on hand, 10 Cents each. . 
ADVERTISING Rates.—According to space and location. 

Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TrapDE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Traber for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGH, Editor. 


Entered at Postofice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, NOVEMBER 17, 1919 


EDITORIAL JOTTINGS 


When Americans begin to “see red” it is time for the Reds to 
hustle back to their own benighted countries. 


Labor was in a fair way of becoming badly misrepresented 
through the machinations of a few socialistic, Bolshivistic fana- 
ties, but as soon as the rank and file became aware of where they 
were being led, they quickly showed their true Americanism and 
the fanatics are now on the run to cover. America is bad soil 
for the propagation of such destructive doctrines as the “Reds” 
are teaching. 


The coal strike has been declared off and the parties are 
getting together to arrange a friendly settlement of the trouble. 
- In this they have the whole country with them, whereas while 
on strike the whole country was against them. 


The season of conventions has opened in real earnest and 
with very flattering success, judging by the enthusiasm shown 
at all the meetings so far held. The future is not exactly clear 
to many canners, and it is not surprising, therefore, to note a 
spirit of hesitation on the part of the assembled canners. But 


if one supposes, from this, that there is any lack of confidence 
he will be entirely and completely wrong. The one thing in 
every man’s mind to day, taking the whole industry over, is that 
the future was never brighter, and that the canned foods industry 
will go on to greater and greater heights is the firm conviction 
of everyone. There is a degree of caution, which is but good 
business, but it is really caution and not hesitation. 


Everyone realizes that when the great publicity campaign is 
begun—and it begins Sunday the 16th—the demand for canned 
foods will be immensely increased, and the business given perman- 
ency not heretofore possessed. This result is inevitable, and realiz- 
ing it all canners are quietly but certainly making preparations 
to do their part well to sustain the added confidence in these 
products. 


This year’s packs will, of course, have to stand on their own 
basis, but there will be no excuse in the coming seasons for any 
canner packing goods that will not fully come up to the claims 
made by this advertising. There will, of course, always be the 
little petty jealousies of one canner for another, or one section 
regarding another, but the number indulging such feelings is 
rapidly growing less, as the industry becomes a bigger and better 
business with business men of a like calibre. It is a small mind 
that busies itself with the shortcomings of his neighbor while 
there is so much opportunity for improvement in his own case. 
This feeling belongs to the old days when the industry was in its 
swaddling clothes, and’ must now be left off, since the industry 
has broaded out and taken its place among the great industries 
of the world. The buyer expects to meet a wide-awake, aggressive 
business man when he has a canner call upon him, and he is not 
disappointed in the great majority of cases, for the rural traits 
and customs have long since been left behind, with the few 
exceptions referred to, and these are rapidly disappearing. 


Take a composite glance at the crowd of canners attending 
any one of the State or local conventions, to say nothing of the 
great National assembly, and there is no resemblance to the old 
days. They are well-dressed, confident men of poise, with that 
quiet dignit ythat denotes power, and the manner in which they 
can handle big questions in their meetings shows that they have 
a grasp upon all matters affecting their industry. The common 
expression is that the canners have become good business men, 
as they have also become big business men. That is the stature 
to which all canners must measure up, and it is pleasant to note 
that they are rapidly doing so. 


The younger generation, and those who have but lately come 
into this field will wonder at these remarks; but to those old-war 
horses who have followed the meetings of canners from the days 
when a crowd meant 25 to 30 canners, most of whom stood about 
in wonderment and admiration of the hotel lobby, with little or 
no thought of any particular business, these changes are very 
noticeable and very pleasant. When an industry can produce 
one of the leading trade Associations of the world, formulate and 
put in effect an advertising campaign of more than half a million 
dollars annually, for all its members; can equip and bring to the 
highest point of efficiency an industrial laboratory where the 
charges against its products can be refuted on a scientific basis, 
and be ready at all times to defend the fair name of its products, 
that industry must command the respect of the world. And that is 
where the canning industry stands to day, and it could only so 
stand upon its members having become good business men. 


Every man in the industry ought to be proud to have a share 
in this great advertising campaign, and if you have not interested 
yourself, as yet, read Secretary Shook’s explanation of the plan 
in this issue, and then send in your subscription to help under- 
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Less Weight 


| Less Freight 
| Greater Strength 
That, in a nut shell, is the 


story of the Embry—4-One 
Wirebound Shipping Case. 


A combination of virtues 
made possible by its scien- 
tific, wirebound construction. 


‘ Ship via the Embry Wirebound, 
save freight and labor, avoid losses 
due to damage or theft and exper- 
ience the comfortable satisfaction 
of having your goods arrive safe 
and sound at destination. 


It will prove ‘‘a case of saving’’ 
—decidedly. 


Write for particulars 


EMBRY WIREBOUND 
BOX CO. 


Branch of Embry Box Co. 


Incorporated 
, 828-C So. 20th St. LOUISVILLE, KY. 


THE CANNING TRADE. 


The Book You Need! 


- Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


“IT do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 
go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


Learn How To Pack New Goods 
Factory Operation and Process Times 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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write the undertaking. The supply men, always generous towards 
this industry, have come forward in a finely helpful way, and 
it should put the canners to blush to have to call upon outside 
interests to do this great work for them. And now the brokers 
have determined to help out, and this branch of the industry 
will be found strongly back of the movement. Get in and get 


a share of it so that you can hold your head up with the best 
of them. : 


As we have before said results from the advertising cam- 
paign must not be expected immediately. The campaign will 
run through the coming year and it will be against next year’s 
packs that the demand will be directed. As a business man, what 
have you done to insure your full share of this increased business? 
Are you going to wait for someone to place it in your lap, or are 
you going to make the entire jobbing fraternity familiar with you 
and your goods, and your brands, so that when the demand begins, 
and these buyers need additional supplies they will know where 
to come for them. If the canners miss this opportunity to widen 
their field of buyers they will be poor business men, and blind 
indeed. It must not be supposed that this general advertising 
campaign will do everything for you. It will promote the con- 
sumption of canned foods, but it will remain—and actually be- 
comes necessary—for the canners to tell the world that they are 
in business. This is an entirely new project for most canners, 
as they have never attempted. any kind of advertising, but it 
can be done at small cost, and yet very effectively. The object 
of the canner should be to instruct the buyers, and the brokers. 
about the goods he packs, his brands and qualities. They are 
wrong in the fear that this entails the outlay of an immense sum 
of money, for this sort of advertising can be done at very small 


expense. The opportunity is so apparent that it must strike any 
thinking man, but it will be the active canner who profits by it. 


A CONTRACT WORTH CONSIDERING 


We believe our readers will find many points of interest in 
the following contract used by the tuna and sardine canners 
of the Pacific Coast: 

CONTRACT 
Effctive June ist, 1918. 


Sale and Prices are made on the basis of F. O. B. factroy. 

Terms—F. O. B. Pacific Coast rail shipping point, cash 
less one and one-half per cent (1%%) if draft, with docu- 
ments attached, payable in New York, Chicago or San Fran- 
cisco exchange, is paid within fifteen (15) days from date 
thereof, otherwise net cash in thirty (30) days, unless shipment 
arrives prior thereto, in which case payment shall be made 
within three (3) full business days thereafter. Documents 
against payment. Local freight and transfer charges from in- 
terior points to port of shipment to be paid by buyer. 

Goods to Be Shipped at Seller’s Discretion as Soon as 
Practicable After Packing, unless otherwise agreed in writing. 

Marine Insurance—All shipments by water will be insured 
at buyer’s expense and cost when requested. 

Shipment and Routing—It is mutually agreed that any 
route herein specified shall be subject to its being open, or 
available at time of shipment. If after notice by seller, buyer 
does not desire to have shipment made by some route whicn 


is open, or available at time of shipment. Seller shall store 
and insure goods for buyer’s account. If so stored and in- 
sured, buyer agrees to pay draft, amounting to 80% of value, 
with documents, at sight less 2% payable in the same manner 
as above mentioned drafts, balance to be paid when shipped. 

If, on notice of seller that goods are ready for shipment, 
buyer does not furnish permit goods may be stored in public 
warehouse at expense of buyer for handling, storage and in- 
surance. 


Economical Power 


Westinghouse Individual Motor Drive 
for Canning and Packing Plants 


Output Increased— 
Cost Lowered— 


A motor for every 
requirement. 


Do it the econom- 
ical way. 


Type’SK Direct Current 
Motor 2-50HP 


Type'CD Direct Current 
Motor, Y267°FH.P 


es 


Alternating 
Current Motor 10-50 HP 


Type CS"Alternating Westinghouse Motors 
Current Motor2-10HP ard Control allow refine- 
A ments in speed and heavier 
duty, so that any machine can be driven at its 
exact maximum producing capacity. 
To increase Production. This is a big problem. 


Let us help you with this problem. We have helped 
others, and can help you. 


WESTINGHOUSE ELECTRIC & MFG. CO. 
EAST PITTSBURGH, PA. 
Sales Offices In All Large American Cities 


ESTINGHOY: 


| 
‘es 


Baltimore, Md. 


Solicits your business for 


PACKERS’ CANS 


SANITARY (Open Top) and CAP HOLE 


Both Styles the very 
best obtainable 


FIVE GALLON PULP CANS 


ROUND and SQUARE 


UNEXCELLED MANUFACTURING 
AND SHIPPING FACILITIES 


W. W. BOYER & CO. 
Baltimore, Md. 


pee EDMUND C. WHITE, Managing Partne ee 
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42 THE CANNING TRADE. 


Swells—All goods guaranteed against swells six months 
from date of invoice, but all claims must be made, and bills 
rendered for same, prior to date aforesaid, and goods held sub- 
ject to the order of seller. At seller’s option the goods may 
be returned by freight to California and seller will then pay 
the original invoice prices for the goods with freight added. 
Claims other than for swells must be presented within ten 
days within receipt of goods. 

Liability—Whether goods are sold for prompt shipment 
out of spot stocks or for deferred shipments from future stocks 
seller is not liable for short or non-delivery resulting from or 
contributed to by force majeure, war, civil uprising, fire, floods, 
strikes or late or short run of fish or uncontrollable circum- 
stances beyond the control of the packer, such obligations shall 
at once terminate and cease, save that a proportionate delivery 
shall be made to all buyers without discrimination from the 
suitable stock remaining unshipped after the said short or late 
run of fish, strike, fire, flood, marine casualty or other uncon- 
trollable circumstances. Seller shall, in case of destruction of 
his place of business by fire or the elements, have the right to 
cancel all or any unshipped part of this contract by giving the 
buyer written notice of the same within five days of said fire 
or the elements. In case of short pack or Government com- 
mandeer, requisition or reservation, by reason of which the 
seller is unable to make full delivery of any of the goods speci- 
fied, delivery shall be pro rated. 

Strapping—If buyer demands, or steamship regulations re- 
‘quire strapping, same shall be done for buyer’s account at ex- 
pense of 10 cents per case extra for 2 straps, or 5c for 1 strap. 

Distribution Charges—When less than a carload lot is 
shipped with canned or other goods to a given distributive 
point (desination or original carload or shipload), for the 
purpose of affording buyer carload rate of freight to such point, 
any expense or distribution or reshipment is to be assumed by 
buyer. 

Label Allowance—On round cans, sardines and tuna, buy- 
er’s label or shipped unlabelled, allow: 

40c for %4s per 1000 
50c for %s per 1000 
60c for 1s per 1000 


On oval cans sardines, buyer’s label or shipped unlabeled, 
allow 70c for ¥%s or Is. 

On square can sardines 4s or %s buyer’s label put on 
free, but no allowance for labels. Or if shipped unlabeled, 
allow 25c per case from selling price. 

Guarantee—Seller guarantees goods covered by this con- 
tract to conform with the requirements of the National Food 
and Drugs Act of June 30, 1906, as amended, except seller ts 
relieved from any responsibility for misbranding when goods 
are not shipped under its labels. 

This contract, to be binding upon the seller, must be con- 
firmed in writing by seller, who, however, shall not be re- 
sponsible for the performance thereof, unless a copy, properly 
signed by the buyer, is delivered to the seller within ten (10) 
days of the DATE THEREOF. 

Notice—Subject to such revisions in price as the United 
States Food Administration may deem proper. 


Official Weights 


Tuna—A|bacore—Bonita—Yellowtail 


Cans 
Size Per Case Wt. Per Case 
lb. Round 48 24 lbs. 
% |b. Round 48 35 Ibs. 
1 lb. Round 48 57 Ibs. 
Sardines in Oils, Tomato and Other Sauces 
% lb. Oval 48 37 Ibs. 
1 1b. Oval 48 67 lbs. 
144 Round 48 25 Ibs. 
% Ib. Round 48 37 Ibs. 
1 Ib. Round 48 58 lbs. 
% lb. Square 100 46 lbs. 
% lb. Square 100 75 Ibs. 


Minimum carload, 60,000 pounds. 


WASTE: 


Are the valuable syrups and fruit juices slopped over with the average 
closing machines due to the jerky motion and sudden stop of the can 
before the top is applied? 


Is the money paid for the perfectly good cans jammed and improperly 
sealed due to the unavoidable change in adjustments on poorly designed 
machines? 


Are your feelings when you have to refund for short 
weight cans. 


i THE TROYER-FOX NON SPILL Closing machines 
; 2 speeded at 75 cans per minute, with their properly timed, steady, 


LOST !— 


EXASPERATED!— 


even can motion, a slow gentle vacuum applied. 
top, clinched tightly while the can is in motion 
—the double seam made in two operations,—the 
four seaming rolls diametrically opposed carried 
on two large ball bearing spindles, all bearings 
designed so that they are kept free of all foreign 
matter, assuring an all-day run with no stops for 
oiling-makes for the TROYER-FOX Closing 
Machine an ideal for any up-to date cannery. 


Write for descriptive matter 


SEATTLE-ASTORIA IRON WORKS 
Builders of Sanitary Can Making 
and Canners’ Machinery 
SEATTLE, WASH. 


i 
a 
| 
| 
ey « 
= 
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THE CANNING TRADE. 


THE CORN LINE THAT INSURES SATISFACTION, 
ECONOMICAL COSTS AND HIGH QUALITY 


= 


Sprague Model 5 Cutter 
Cuts More Corn to the Ton Than Any Other Cutter 


2. 


! 


Sprague M. & S. Cooker Filler Economy Mixer and Cooker Feeder 


ith Ball Bearing Friction Clutch 
These Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 


Eastern Agency: 222 North Wabash Avenue, Chicago Special Agents: 


Sheppard Supply & Equipment Co. Premier Machinery Co., San Francisco 
48 So, Charles St., Baltimore 2 


cacaca 


SCS 


- 


CSCO 


3 


ICICICICIcC 


; 
/ Cuykendall Mixer and Cooker Feeder Sprague Model 7 Silker | 
| 
| 
— 
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4a THE CANNING TRADE. 


As Brokers View the Market 


BALTIMORE, MD. 


Baltimore, Md., November 15, 1919. 


Speaking generally, business conditions during the week 
were not sufficiently encouraging to cause trading in a large 
way, but even at that the turn-over was not altogether disap- 
pointing. One should not expect to have a 100-point day six 
days each week, month in and month out, the year ‘round. 
The outlook for the long pull favors a steady market, with 
the usual fluctuations in prices from time to time, and a trend 
toward stronger, if not higher, values when the holiday seasons 
—Thanksgiving and Christmas—are over and inventory time 
is passed. No article stood out as a market leader during the 
week, unless it was Cove oysters, which show a tendency to 
advance because of higher cost of the raw stock chiefly on 
account of scarcity of labor in that branch of the business. 
The buying of canned foods this week was to cover actual 
requirements, not for long-distance wants. 


Tomatoes were not active this week, and, in consequence, 
the market continues to look easier on the surface, but surfacé 
indications are not an infallible guide to price fluctuations. 
There was no distinctive character to the buying, and no de- 
velopments on which to base an opinion of the nearby market 
movement. As a rule, jobbers are not inclined to tie up too 
much of their money in the goods at this time, but, all the 
same, they will not be slow to act when they feel convinced 
that it will not be a losing proposition, There is no pressure 
to sell tomatoes at this time, but tired holders may be found 
in the selling humor when least expected, in which event the 
ready buyers will profit by being on the job. Such opportuni- 
ties will be wired to you if you will place us in position to 
act for you promptly. Many good trades are picked up in that 
way which cannot be quoted publicly. 

String beans and white wax beans, of which the stocks 
here have been light and growing beautifully less each week, 
as before reported, were sold out of this market during the 
week. The stocks of the different grades of stringless beans, 
if not light for this time of the year, are certainly not excessive 
and are well worth attention. They may be scarce next spring. 
Pole green lima beans are gradually being sold out. The pack 
of them this season was, probably, the smallest on record. 

Spinach was dull this week and a shade easier as to price. 
The volume of sales this season line up pretty well with the 
other staples, the excellent quality being the magnet to draw 


the orders from all sections. Peas are almost at a standstill, 
but the small stocks here will not bother the packers to dis- 
pose of during the winter. 


Sweet potatoes are not active at the moment, nor are 
pumpkin, beets, mixed vegetables, hominy, succotash, etc. 


The expected advance in kraut hag not yet materialized, 
but it may be bought with safety. 


Corn looks like a slow article, but at that the sales foot 
up better than expected, and it must be going into consumption 
at a satisfactory rate. If half of the inquiries about it lead 
to buying orders after inventory time, the pickings in the 
spring will be limited to one or two grades. The strictly fancy 
grades of shoepeg and Maine style pack are not at all plentiful 
in this section. 


Canned fruits were dull, uninteresting and practically un- 
changed as to prices during the week. The sales of pears, 
peaches and apples were in small lots, and the outlook for 
next week is not for an immediate improvement. 

There will be enough pears shipped abroad this winter 
on sales already accomplished to clean up a large part of the 
pack in Maryland, Delaware and New Jersey. Of course, other 
sections of the country also must have secured some of the large 
business done in them. All three of these articles will be active 
again before long. 


Scarcity of labor in canning houses, as well as on the 
boats that go oystering on the Chesapeake Bay, caused light 
receipts and high cost of raw stock. In consequence the market 
prices are firmer and look like advancing. Cover your wants 
in Cove oysters for your winter trade before freezing weather 
sets in. Crushed oyster shells for poultry are firmer, though 
not higher, as yet. 

THOMAS J. MEEHAN & CO. 


ABERDEEN, MD. 


Abrdeen, Md., November 13, 1919. 

Tomatoes—tThere is a disposition on the part of some 
canners who have no facilities for wintering their tomatoes to 
clean up before cold weather, which has made offerings a little 
more liberal. This is the time when the jobbers can pick up 
some good bargains, as all indications point to a much stronger 
market after the turn of the year. 

Corn—A number of cheap lots of whole grain shoepeg corn 
were cleaned up during the past week, and the fancy grade is 
also getting very scarce. 

Cc. W. BAKER & SONS. 


Grand Rapids = 


Seed Peas and Beans 
Quality First 


If in the market for Seed Peas and Beans for prompt or 
future shipment, write us for prices 


Alfred J. Brown Seed Co. 


Michigan 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, ir 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—6 Giant Viner Feeders, 3 Invincible 
Pea Cleaners, 1 Ayars Sanitary Rotary Pea Filler, 1 
Penna Locomotive Type Return Tubular Boiler, 150 
H. P., with heavy stack. Excellent condition. All above 
machines in good working order and will be sold at a 
bargain. Address H. P. Cannon & Son, Inc., Bridge- 
ville, Del. 


For Sale—Miscellaneous. 


FOR SALE—1,500 feet of 3 and 34-inch pipe, part 
black and part galvanized. Perfect condition. Only in 
use few weeks. Attractive price quoted on application to 
C. M. Scott Pkg. Co., Dover, Del. 


FOR SALE—One (1) Zastrow 25 ft. Steam Box for 
Oysters, Clams, Sweet Potatoes, etc., suitable for three 
(3) 8 ft. ears, new; also one Zastrow Double Cyl nder, 
Link motion, Hoisting Engine, used for Oyster Wharf 
Hoisting, rebuilt, good as new. Zastrow Machine Co., 
Inc., Baltimore, Md. 


FOR SALE—Refugee Wax Seed Beans, grown by the 
Everett B. Clark Seed Company. They will be sold to the 
first interested buyer offering a fair price in quantities from 
one to five hundred bushels. Address Box-A 692, care of 
The Canning Trade. 


FOR SALE—1,800 cases of No. 2 Pears, 15 degree 
syrup, at $2.00 per dozen, f. o. b. factory; 270 cases No. 
3 Pears, 15 degree syrup, $2.75 per dozen, f. o. b. factory, 
375 cases No. 2 Standard Blackberries, $2,00 per dozen, 
f. o. b. factory, for immediately delivery. Quality guaran- 
teed. Guaranteed against leads and sweels for six months 
_ date of invoice. Address Albany Cang. Co., Albany, 

ae 


THE J. M. PAVER COMPANY 


130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 

selling force of specially trained Canned Foods 

. Salesman—working co-operatively for the proper 
interests of their Principals. 


FOR SALE—About 225,000 No. 2 Hole and Cap 
Cans, 1 3-8 opening and solder hemmed caps. Address 
Peru Cang. Co., Peru, Ind. 


FOR SALE—Alaska Seed Peas, extra fine quality, 
for prompt shipment by Leonard Seed Co. from grow- 
ing station. Price l5c. per lb., sacks extra. Address 
Chas. G. Summers & Co., Inc., Baltimore, Md. 


Wanted — Miscellaneous. 


WANTED—100,000 solder hemmed caps, 2 1-16”. 
Mail sample and quote lowest price. Address Box A-702, 
care of The Canning Trade. 


For Sale--Factories 


FOR SALE—Two Factories in the State of Delaware. 
These plants are located in one of the best tomato-growing 
sections of the State, and tomato acreage can readily be se- 
cured. Would make excellent tomato-canning plants or catsup- 
bottling plants, For further information address Box A-704, 
care of The Canning Trade. 


FOR SALE—A Two-line Canning Plant in Central 
Ohio. One sidetrack, and excellent shipping facilities. 
Brick warehouse of 50,000 case capacity. Reason for 
selling a desire to close a partnership. Address Box 
A-697, care of The Canning Trade. 


FOR SALE—Canning Factory, Jessup, Maryland— 
Washington Branch B. & O. R. R., fifteen miles from 
Baltimore, including large two-story warehouse, good 
sheds, also one or two large houses for employees. 2% 
acres ground, wagon scale, two boilers, two engines, two 
good large wells, water tanks, steam and water piping. 
Plant wired for electric lighting. Attractive price will 
be made covering real estate only, or real estate and 
equipment complete. Tomatoes, stringless beans, apples, 
sweet potatoes and other crops can be contracted for in 
the immediate neighborhood. Address Chas. G. Sum- 
mers & Co., Russell and Worcester Sts., Baltimore. Md. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS. 
BOXES. PACKERS’ supPLIEs, BROKERS 


Phoenix Bidg. 


PHONES: 
8T. PAUL 1140 & 4484 ALTIMORE, MD. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland Maine 


46 THE CANNING TRADE. 
EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


OFFICE and SALES MANAGER—Thorough experience in all 
matters pertaining to accounting, selling, costs, etc. Will connect 
orly with large and responsible concern. Present employed. Ad- 
dress Box B-685, care of The Canning Trade. 


A COMPETENT SALESMAN, thoroughly acquainted with 
the canning industry, wants position, either for supplies or 
canned foods. Has publicity and advertising experience. Ad- 
dress Box B-679, care of The Canning Trade. 


HELP WANTED. 


WANTED—January 1, 1920, a Superintendent of Cannery, 
packing Peas, Corn and Beets. Applicant should have had 
successful experience in packing high-quality goods. Factory 
is in New York State. Give details ag to experiences, former 
positions held, age and salary expected. Address Box B-700, 
care of The Canning Trade. 


WANTED—Experienced Foreman for Sanitary Can De- 
partment. Steady position. Good opporunity. Address Box 
B-690, care of The Canning Trade. 


WANTED—Old-established Baltimore cannery has open- 
ing for Experienced Factory Superintendent-processor, han- 
dling fruits, vegetables and oysters. Permanent position. Ad- 
dress Box B-696, care of The Canning Trade. 


WANTED—Position by thoroughly experienced Processor 
and Machinist on Corn, Peas, Tomatoes, Pumpkin, Pork and 
Beans with Tomato Sauce. Can pack high-grade goods. Good 
with handling help. Expert on Panama and Four-spindle Ma- 
chine. I am A-1 General Factory Man. Open for a position 
at once. Give best of reference. Address Box B-701, care of 
The Canning Trade. 


WANTED—Position with Oyster Factory on the Gulf of 
Mexico, preferably on the Florida Coast, by young man who is 
a capable processor and good manager of help. Strictly tem- 
perate and unmarried. Address Box B-689, care of The Can- 
ning Trade. 


MECHANICAL MAN thoroughly familiar with all details 
of can manufacture. Capable of designing, installing, organizing 
and operating successfully. ‘Desirious of connecting with com- 
pany manufacturing sanitary or packers’ cans, evaporated or con- 
densed milk cans as factory manager or superintendent. Best 
reference. Address Box B-686, care of The Canning Trade. 


POSITION WANTED by Practical Pickler, with lifetime 
experience; competent in all branches; reliable and steady; 
capable of taking charge of any size plant. Address Box B-691, 
care of The Canning Trade. 


WANTED—-Position as Superintendent-Processor. Have 
had over twenty years’ experience in packing fruits and vege- 
tables, fruit butters, etc. I am A-1 general factory man and 
always been result getter. Strictly temperate, 38 years of age, 
married. Capable of taking charge of any size plant. At pres- 
ent employed. Wish to make a change. Open for position by 
January 7, 1920. Can give best of references. Will be glad 
to submit samples of the various products I have recently put 
up this season. Address Box B-703, care of The Canning Trade. 


Weller Equipment 


Ask Us How to Reduce Your Power 
Transmission Expense 


Whatever the horsepower you have 
to transmit; whether it be through 
belt, ropes, gears, or chains, there is 
Weller transmission machinery that 
will do the work in a thoroughly 
efficient, economical manner. 

Before another season is on you, 
know about this. Send for 

General Catalog P-30. 

Our engineering department is at 

your disposal for special equipment. 


WELLER MANUFACTURING CO. 


1856 No. Kostner Avenue 


CHICAGO, ILL. . 


TRIPLE (LIQUID) 


YOU DO NOT EXPERIMENT WHEN 


YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


New York Boston, Mass. Milwaukee, Wisc. 
Cincinnatti, Ohio Chicago, 8t. Paul, Minn. 
B ham, Ala. 8t. Louis, Mo. Philadelphia. Pa. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. 


=“ Eureka Soldering Flux 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING BRANCHES AND AGENCIES 


CRYSTAL (DRY) 
50 LB. CANS 
16 LB. CANS 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


. O. Randall’s Son 
C. W. Pike Company 
San Francisco 


THE GRASSELLI CHEMICAL CO., LTD. 
Toronto, Ont. Montreal, Que. 
Hamilton, Ont. 


q 
—_________ 
GLY 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. (t+)Jos. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) Balte. 
No. 2% White Mammoth..$Out 


Peeled, “* Out 

Green, 

“White, Medium... ...... 

Green, . 390 

White Small _.. ...... 

" Tips White Sq ... 4 20 

“ Green, Sq.... 3 95 
= Rnd..... Out 
BAKED BEANSH#-No. 1, 

= “2, In Sauce........ 1 20 

BEANBt—No. 2 String, Standard Green 95 

“ = Cut White 90 

10, “ Out 

* “ 2, White Wax Standard 90 

= wa 

= “  Standards..... 2 00 

“ 2, Red Kidney, Stand... ...... 
BEETSt —No. 3, Small, Whole.......... 1 65 
Out 


CORNI—No. 2. Std. Ever., f.o.b. Balto. 1 20 
“ Std. Evgr., f. 0. b. Co.... 1 16 


“ ** Std. Shoepeg f. o. b. Co. 13 
 S8td.Shoepegf.o.b.Balto. 1 40 
*  Ex.8td.Shoepegf.o.b.Co. 1 35 
Ex.FcyShoepegf.o.b.Co. 1 65 
Std. Maine Style Balto. 1 20 
 §8td.MaineStylef.o.b.Co. 1 10 
* “Ex. Std. Maine Style..... 1 20 
“Fey. Mn. Style f.o.b. Bal. 1 35 
“ Fancy f.o.b. Countv...... 1 40 
‘Extra Std. Western........ ..... 
Standard Western......... ...... 


* 3, Standard, Split......... 1 10 


MIXED VEGETA-} No. Kinds... 1 
FOR SOUPt 5 00 
TOMATOES? 


PEAS}—No. 2, Early June Stand, Balto. 1 40 


Ex. Stand. Early Junes 1 45 


Bifted 170 
1 80 
“Extra Fine Sifted......... 2 60 
‘* Early June Seconda...... 13 
ma, “ Standard..... 1 10 
“Extra Sifted ...... 
“ Fancy Petit Pois........... Out 


PUMPKIN!—N> 3 Standard 


4AUERERAUT!—No. 2, Standard....... 
SPINACH!—No. 3, Standard.............. 140 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Baltes. N.Y. 

SUCCOTASH!—No. 2, Green Beans...... 170 Out 
“With Dry Beans 160 150 

New York 170 


SWEET POTATOESI-No. 2, Standard % 4110 

‘* No. 3 Std.f.o.b.Balto 160 200 

Std. f.o.b.Co. 150 Out 

9 8td.f.o.b ...... Out 

10, Std.f.o.b.Co.5 00 Out 

TOMATOESt- “No. 10, Fancy, f.o.b. Bal. Out Out 

Jersey, “ Fac’y ...... Out 

Stand., ** Balto650 750 
Stand., “ Co..... 6 2% 


“ 


Sani. 5% in. cans ...... Out 
Jersey, f.o.b. Co... Out Out 
Ex. Std., “ Balto. 190 _...... 
Stand, “ “1890 2¢0 
Seconds, Balto. 165 __...... 
“ 2, Stand., - 1% 1650 

Seconds, “ Balto. 1 20 _...... 
“ 9, Stand. “ 
TOMATO PULPYI-No. 10, Standard....... 


CANNED FRUITS 


APPLES—No. 10, Me. 6 50 


f.o.b 623 65 


APRICOTS—No. 2%, Cala. Stand........ ...... Out 
BLACKBERRIES$—No. 2, Standard...1 80 Out 
00 12 50 

. Out Out 

2. Preserved... Out Out 


APPLESt-No. 10. Co... 500 Out 
a 


“  2,In Syrup.... Out Out 

BLUEBERRIES—No. 14 30 

CHERRIES§—No. 2, Seconds, Red......... 

White... O86 

“Red Stand. Water........ Out Out 

White “ Out 

Ex. Preseryed 3 75 

Red Pitted............ OU$ __....... 

“Red ‘ 10, Sour Out 

GOOSEBERRIES§—No 2 Stand 3 00 

* 10, Out 


PEACHES*—No. 24a, Cal. L.C...450 323 
“ Bx.8td."...4% Out 
PEACHESt—No. 1, Ex. aes Yellow 180 Out 
2Standard White.... Out Out 


Out 
Seconds, White ..... Out Out 
” No. 3, Standa:ds, White. 3 Out 
Yellow 350 Out 
Selected, Yellow..... ...... Out 
Seconds, White......225 Out 
Yellow... 250 Out 
6 50 


PEARSt—No. 2, Seconds in Water........ ...... 

in Syrup...... 200 Out 

3, Seconds in Water............ Out 


CANNED FRUIT PRICES—Continued. 


Balto. N.Y 
PEARSt—No. 3, Standards in Water.....175 Out 
Syrup....300__...... 
PINE- No. 2, Bahama Sliced Extra Out Out 
APPLE*- “ Grated "...... Out 
Sliced“ Std.Out Out 
i * 2%, Hawaii Sliced Extra ...... Out 
‘Grated Extra Out 
10, Stand. 13 00 
ae “10, Crushed Extra......... Out 13 50 
Eastern Pie Water.... Out __..... 
“10, Porto 1000 775 
PLUMSt—No. 2, Water 


1, Black, Water..... 


Red, 
RASPBERRIES§—No 2, Black Water..300 Out 
Red 


200 Out 

Black Syrup. Out 

Red 3 50 3 40 

STRAW- No. 2, Ex. Stan. Syrup... Out Out 
BERRIES§— “ Preserved.............. 
Extra Preserved.... 450 Out 

Standard............... Out Out 

“1, Extra Preserved.....250 Out 


10, Standard Water......200 2000 


CANNED FISH 
HERRING ROE*—No. 2, Standard 


LOBSTER*—*-Ib. Flats. 
1-Ib. Flats 
OYSTERS§— 5-0z. Stand 
4o2. 
10-0z. 
8-oz. 
Out 
Out 
"Red Alaska, Tall 3 60 
“1 Cohoe, Tall Out 
* $10 
210 
“1, Pink, Tall 230 
“1, Columbia, Tall. Out 
i, 4 00 
2 50 
Chums, Talis. 2 30 
a Medium Red, Talls... ...... 3 00 
SHRIMPs—No. Wet or Dry.......... Out 


CANNERS’ 


PIG TIN—Straits 


5tol0tons 1to4tons 


PIG LEAD—Omaha or Federal... ............ 8 00 
9x10 8xi 
SOLDER—Drop and Bar...... 
Wire Coil............ 
Wire Segments.... 
TIN PLATES F. O. B. MILL 


14x20, 107 Ibs., Base Coke Tin Plate...........-sses0e: 
14x20, 100 bs. “Coke Tin 


N.Y. 
$5 75 
Green, 450 3 75 
“White, Large. Out Out 
i Out 
3 Out 
Out 
Out 
42 
£00 
85 
1% 
Out 
Out 
; Out 
3 Out 
215 
Out 
Out 
Out 
Out 
Out 
1 20 
Out 
2 00 
Out 
Out 
1 85 
Out 
Out 
1 60 
1 65 
1 60 
210 
2 25 
J 2 40 
140 
Out 
Out 
Out 
it 3 8 50 


THE CANNING TRADE. 


American Can Company Can Prices 


Prices 
Temporarily 


Withdrawn 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


CARNAHAN 


The Sign of Quality 


COKE TIN PLATES 


If it is the BEST We make it 


The Carnahan Tin Plate 
& Sheet Co. 


CANTON, OHIO 


BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 


\ San Francisco 

Los Angeles 

Seattle 
Portland 


Rolph, Mills & Co. 


RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD. 


= 
MADE BY 


WHERE TO BUY 


“ List of the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines, See Paring Machines. 
Asbestos Boiler and Pipe Covering. See Boil- 
er and Pipe Coverings. 
Automatic Canmaking Machinery. See Cam- 
makers’ Machinery. 
Automatic, Temperature and Time Controls. 
Controllers. 
BASKETS *(wire) icking, et 
e), scalding, p ete. 
A. K. Robins & Co., Baltimore. 
Cang. Mchy. Co., 
Baskets (woud). 
BELTS, carrier, rubber, 
La Porte "Mat & Mfg. Co., — tog Ind. 
Bean Cleaners. See Cleaning & Meby. 
Beans, Dried. See Pea and n Seed. 
Belting. See Power Plant Equipment. 
Benzoate of Soda, 
Berry Boxes. See Baskets, wood. 
BLANCHERS, vegetable 
Ayurs Machine Co., Salem, N 
Manfg. Co., Silver Greek, 
obins & Co., Baltimore 
Sprague Pum ‘Chicago. 
Blowers, pressure. 
BOILER COMPOUND 
Jos. Dixon Crucible ame City, N. J. 
BOIL 8S AND E NES, steam. 
w. Caldewell. & Co., Chicago. 
Edw. ———. & Sons Co., Baltimore. 
A. Robins & Co., Baltimore. 
Weller Mfg. Co., Chicago. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Cap 
Bottle Cases, wood. Pag “boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See See Bottlers’ Mchy. 
BOTTLE LABELING MACHINES. 
BO MACHIN 
Ayars Co., Salem N J. 
Crown Cork Seal Co.,’ Baltimore, Md. 
chy. Co., Milwau 


Karl Kiefer Mach, Co., Cincinnati, Ohio. 
20th Century Mchy. Co., Milwaukee, Wis. 
Bottle Screw Caps. See Caps. 
Box Fasteners, box strap. 
Box Nailing Machines. 

BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
a Box Co., Baltimore. 

D. Dreyer & Co., og 
| Box Co., Louisville 
corrugated paper. a, Pa- 
er Products. 
Boxing Machines, can. See Labeling Ma- 
chines, can. 

BROK 

. M. Paver Co., Coleage. 
Goqgetmen Bros., New York City. 
J. Zoller Co., Baltimore, Md. 
=— and Pail 8, fibre. See Fibre Con- 
ain 
Buckets and Pails, metal. See Enameled Buc- 


kets. 

Buckets. wood. See Cannery Supplies. 
BURNERS, oil, gas. gasoline, etc. 

A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Buyers of Scrap Tin. See Detinning Plants. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS, 

Ams, Machine Co., Conn. 

Avars Co., 

20th Century Mchy. — Milwaukee, Wis. 

Can Fillers. See Filling Machines. 
CANMAKERWS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

Angelus San. Can ‘Mchv. Co.. Los Angeles, Cal. 

E W. Bliss Co.. Brooklyn. N. Y. 

Cameron Can Mchv Co.. Chicago. 

John R. Mitchell Co., Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slavraman & Co., Roaltimore. 

Stevenson & Co.. Baltimore. 

Can Markers. See Stamrers and Markers. 

Can “aeaners. See Lacquer Manufacturers. 
CANNERY SUPPLIES. 

The Gonde o., Antr 

Thos. F. Tukens Co.., Philadelphia, Pa. 

A K. Robina & Co., Baltimore. 

Shepnrard Supvly & Faninment. Co., Baltimore 

Sinelair-Seott Co., Baltimore. 

Snrague Cang. Mchy, Co.. Chicago. 

JZastraw Machine Co.. Baltimore. 

Canning Experts. See Consulting Experts. 

CANS, oy all kinds, 

Amertean Can Co.. New York. 

Atlantic Can Co.. Baltimore. 

W W. Rover & ‘Co.. Baltimore. 

Continental Can Co.. "Svraense, N. Y. 

Baekin Can o.. Cineinnatt? Ania 

Thos. F. Tnkens Philadelphia. Pa. 

Pheine Can Co.. Bal*i 

Southern Can Co., Baltimore. 


~ 


Consult the advertisements for details. 


Wheeling on Co., Wheeling, W. Va. 
Cans. fibre. See Fibre Containers. 


CAN 

Goodell Co., Antrim, N. H. 

Can Stampers. See Stampers and Markers. 

Can Testers. See Canmuakers‘ Machinery. 
CAN-WASHING MACHINES. 

Morral Bros., Morral, O. 

Sprague Gane. Cehy. Co., Chicag 

Capping Machines, bottle. See Rottlers’ Mchy. 
CAPPING soldering. 

Ayars Machine Co., Salem, N. a. 

an Cang. Mchy. Co., Chica 


Capping Stecis, soldering. See Cannery Swupls. 
APS, bottle, jar, tumbler, etc. 
Crown Cork & Seal Co., Bultimore. 
CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. Co., Cincinnati, Ohio. 
Link Belt Co., Chicag 
Spraeve Cang. Meby, Chicago. 
20th Century Mchy. ‘Wilwaukee, Wis. 
Cartons. See CorFuga ated Paper Products. 
Catsun Machinery. or the prepartory work. 
Pul p Mchy; for bottling, see Bottlers’ 


Chain’ Beit Conveyors. See Conveyors. 
in, for elevating, conveying. See Con- 


veyors. 
Checks, employees’ time. See Stencils. 
CHOPPERS, food, fruit, mincemeat, etc. 
John E. Smith's Sons Co., Buffalo, N. Y. 
Chutes, Gravity Spiral. See Carriers. 
CIDER and VINEGAR MAKERS’ SUPPLIES. 
Circuit Breakers. See Electrical Appliances. 
& GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague Cane. Mchy. Co., Chicago. 


MACHINERY, 


Huntley’ Mfg. Silver Creek, N. Y. 

Sinclair- Scott Co., 

pe Cang. Mchy. Co., Chi 

and Washing Machines, bottle. 

Bottlers’ Machinery. 

Machines, can. Washers. 

Clocks, process time. See Controllers. 

Closets, sanitary, equipment. 

CLOSING MACHINES, open top cans, 
Ams. Machine Co., Max, New York —— 
Angelus —e. Can Mche. Co., Los Angeles, Cal. 
E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mechy Co., Chicago, Il. 

Seattle-Astoria Iron Works. Seattle. Wash. 

Coated Nails. See Nails. 

Coils, copper. See Cooper Coils. 

Milk Canning Machinery. See 
Milk Condensing Mchy. 

CONSULTING EXPERTS on canning. 
National Canners’ Assn., Washington, DC: 
Controllers, for Cookers, Exhausters, etc. 

CONVEYORS & CARRIERS, canners. 

H. W. Caldwell & ng Co., Chicago. 

La Porte Mat & Mfg. Co., La Porte, Md. 
Link-Belt Co., Chicago 

Sprague Cang. Mchy. Co., Chicag 

20th Century Mchy. Co., Milwaukee, Wis. 
Weller Mfz. Co., Chicago. 

COOKERS, continuons, agitati 
Anderson-Rarngrover Mfg. Co., San Fa Cal. 
Huntley Mfg. Co., Silver Creek, N. 

S. O. Randall’s Son, Raltimore. 

A. K. Robins & Co.. Chicago. 

Snragcne Cang. Mchy. Co.. Chicago. 

Cookers‘ retors. See Kettles, process. 

Cookerre and Fillers, corn. See Corn Cook- 
er-Fillers. 

COOLERS, vegetable and fruit canners. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

to COILS for tanks. 

H. Langsenkamp, Indianapolis. 
Cang. Mchv. Co., Chicago. 
Copper Jarhene? Kettles. See Kettles, conper. 
Conpers. soldering. See Cannery Supplies 
Corers and Slicers, fruit. 

CORN COOKER-FITLLERS. 

Ayars Machine Co., Salem, N. J. 

Morral Bros., Morral, Ohio. 

A, R. Rob ins & Co., Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 
CUTTERS. 

Morral Bros., Morral, Ohio. 

A, K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co.. Chicago. 

CORN HUSKERS and SILKERS. 

Huntley Mfg. Co.. Silver Creek. N. Y. 
Morral Bros., Morral. Ohio. 

Peerless Husker (o.. Buffalo. 

Spragne Cang. Mchy. Co.. Chicago. 

Cory, users and Agitators. See Corn Cooker- 


Carn Seed Seo Seedia. 

CORN SHAKERS (in the ean). 
Avara Machine Co.. Salem J. 
Sprague Cang. Meby. Co., Chicago. 


Corn Washing machines. 
Peerless Husker Buffalo. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Botile Wrappers | 
Chas. Boldt Paper Co., Cincinnat 
Hinde & Dauch Paper Co., Sandusky, Ohio 
Litho Co., Norwood, Ohio. 
See Cun Counters. 
Countershafts. See Speed Regulating Devices. 
Es and ing machines. 
K. Robins & Co., Baltimore. 
pe, Scott Co., Baltimore. 
Sprague Cang. Mehy. Co., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Lron Process. 
Edw. Renneburg Sous Co., Baltimore. 
Zestrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for oo Caps, ete.). 
American Can Co., New York. 
Crown Cork & Seal Co., Baltimore. 
Seuthern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 
Disinfectants, non-odorous. 
and Filtering 
DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Link Belt Co., Chicago 
Weller Mfg. Co., Chicag 0. 
Double-Seaming See Closing Mchs. 
DRYERS, drying machinery, 
Anderson- Barngrover Mfg. Co., San Jose, Cal. 
Edw. g & Sons Co., Baltimore. 
ELECTRICAL MACHINER 
General Co., ) 
Electric & Mfg. E. Pitts- 
ur, 


Employees’ Time Checks. See Stencils. 
BUCKETS, PAILS, etc. 
K. Robins & Co., Baltimore. 
a Steam. See Boilers and Engines. 
—— -lined kettles. See Tanks, glass- 


EVAPORATING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Edw. Renneburg Sons Co., Baltimore. 
Evaporating Pans. See Jacketed Pans. 
PR BOXES. Mfg. 

nderson-Barngrover o.. San Jose, Cal. 
Ayars Machine Co., J 
Peerless Husker Co., Buffalo. 
K ins & Co.. Baltimore. 

eppard Supply quipment ‘'o.. Baltimore 
Sprague Cang. Mchy. Co., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 
Farming Machinery. 

Fertilizers. 

FIBRE CONTAINERS for food (not her 

metically sealed). 

American Can Co.. New York. 

Hinde & Danch Paper Co., Sandusky, Ohio. 

FIBRE PRODUCTS, boxes, boxboard, ete. 
Chas. Boldt Paner Co., Cincinnati. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cookers: 


Fillers. 
Filling Mohen, hottle. See Bottlers’ Mchy. 
FILLING MACHINES, can. 
Ayars Machine Co.. Salem. N. J 
Huntlev Mfg. Co., Silver Creek. N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Morral RBros., Ohio. 
A. K. Robins & C Baltimore. 
Sheppard Supply & Co., Baltimore 
Sinelair-Seott Co., Baltimore. 
Cang. Mehy. Co., 
H. R. Sticknev. Portland. 
20th Century Mchv. Co.. Wis. 
Wis. Chair Co.. Port Washington. Wis. 
— Machine, syrup. See Syruping Ma- 
e 
FINISHING MACHINES, catsup, ete. 
F. H. T.angsenkamp. Indianapolis. 
A. K. Robins Co.,. Baltimore. 
Sinelair-Seott Co.. Baltimore. 
Sprague Cang. Mehy. Co.. Chicago. 
20th Century Mchy. Co., Milwatkee. 
FLUX, soldering. 
Grassellf Chemical Co.. ‘Cleveland, Ohio. 
Thos. F. Lukens Philadetphia, Pa. 
Food Chonners. See gg 
Friction Top Cans. See Ca 
Fruit Graders. 


‘ond Grading 


Fruit Parers. See Paring Machines. 

FRIIT PITTERS and seeders. 
The Goodell Co.. Antrim. N. H. 
Huntley Mfg. Co.. Silver Creek. 
Snraeue Cane, Mehv. Co.. Chieag 

Fruit Presses, See Cider Makers’ Mehy. 
Furraces, soldering. See Rurners. 
Gasoline Firerots, See Cannery Snunplies, 
Gauges. nressure, time, ete. See Power Plant 

Eouipment. 

GEARS, silent. 

Flectric Co.. Schenectody, N. 
. Caldwell & Son Co., Chicago. 


0 WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfgrs. 
A. K. Robins & Co., Baltimore. 
Supply & Equipment Baltimore 

kK. Stickney, Portland, 

Cang. Mchy. Co., Chicago. 
Generators, electric. See motors 
Glass-lined Tanks. See Tanks, “glass-lined. 
Glue for sealing fibre boxes. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Con- 


veyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and "Grad- 
ing Mchy. 
Hoisting and Carrying Mches. 
HOMINY MAKING machinery 
Spreque Cang. Mchy. Co., Chicago. 
th Century Mchy. Co., Milwaukee. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for the Density 
of Syrups, etc.). See Microsco- 


See Cranes. 


INSURANCE, cann Pe 
Exchense, "Lansing B. Warner, 


J Kettles. See Kettles, copper. 


JACKETED PANS, steam 
F. H. Langsenkamp, indianapolis, Ind. 


Sprague Mchy. Co., Chicago. 
Jars, fruit. ee Glass Bottles, ete. 
Juice Pumps. Pumps. 


Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 

KETTLES, copper, ——- or jacketed. 

F. H. Langsenkamp, Ind. 
Sprague Cang. Mchy. Co., Chicago. 

ettles, enameled. See Tanks, glass-lined. 

KETTLES, proce 

Ayars Machine Co., "Salem, N 
Edw. Rennebur & Sons Co., Baltimore. 
A. K. Robins Co., Balt more. 
Sprague Cang. Mchy. Co., Chicago. 
Zestrow Mchy. Co., Baltimore. 

KNIVES, miscellaneous. 

Goodell Co., Antrim, N. H. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 

KRAUT MACHINERY. 

John E. Smith’s Sons Co., Buffalo, N. Y. 
Sprague Cang. Mchy. Co., Chicago. 

LABEL Manufacturers. 

Chas. Boldt Paper Co., ‘Cincinnati, Ohio. 
Calvert Lithograph Co., roit. 

Gamse & Co., 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho. Co., Rochester, 4 

v. ho. Co., Norwood, Ohio. 
Virginia Canners Exchange, Roanoke, Va. 

LABELING Machines, bottle and ier. 
Economic Machinery Co., Worcester, 88. 

LABELING MACHINES, can. 

Economic Machinery Co., "Worcester, Mass. 
Fred. H. Knapp Co., Md. 
Morral Bros., Morral, Ohio. 

LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 

LACQUER Manufacturers. 

Seely Bros., Blaine, Wash. 

John G. Maiers Sons, Baltimore. 

Markers, can. See Stampers and re. 
Marking Ink, pots, etc. See Sten 
Marmalade Machinery. See Pulp 

MEAT Machinery 
Ams. Machine Co. York City. 
Meat Choppers. See C 

METERS, flow, 
General Electric Co., N.Y. 
Microscopic Apparatus. 

MILK CONDENSING & CANNING MCHY. 
Ams Machine Co., Max, New York City. 
Machine Co. Saiem, N. 
ae Chicago. 

MM 
20th Mchy. Co., Milwaukes, Wis. 

MILL SUPPLIES, Pulleys, Etc. 

H. W. Caldwell & Sons Co., Chicago. 

Link-Belt Co.. Chicago 

Sheppard Supply & Equipment Co., Baltimore 

Molasses Filling Machines. See Filling Ma- 
chines. 

MOTORS, electric 
Westinghouse Electric East 

- Pittsburgh, Pa. 

Nailing Machines. See Box taal Machines. 
Nails, wire, cement coated, etc. 

OYSTER CANNERS’ MACHINERY. 

Edw. Renneburg & Sons Co.. Baltimore. 
Sprague Cang. chy. Co., Ch‘cago. 
Packers’ Cans. See Cans. 

Pails, = ete., fibre. See Fibre Containers. 

PAIN 
Jos. Dixon Crucible Co., Jersey City, N. J. 
John G. Maiers Sons, Baitimore. Md 
Paper Boxes. See Corrugated 1 Products. 
Paper Cans and Containers. See Fibre Con- 

tainers. 
Paraffined or Waxed Papers. 
Paring Knives. See Knives. 


PARING MACHINES, 
The Goodell Co., Antrim, N. H. 
Sinclair-Scott Co., Baltimore. 
PASTE, canners’. 
Commercial Paste Co., Columbus, O 
F. H. Knapp Co., Baltimore. 
ey and BEAN § EE 
A. J. Brown Seed Co Grand Rapids, Mich. 
D. Landrech Seed Co., Bristol, Pa. 
Leonard Seed Co., hicago. 
PEA CANNE MACHINERY. 
Ayars Machine to, Salem, N J 
Frank Hamachek, Kewaunee, Wis. 
Mfg. Co., Silver 


K. Rob imore. 
Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 
Pea Harvesters. See Farming Machinery. 
Pea Hullers and 
Pea Vine Feeder 
PEELING KNIVES. 
Goodell Co., Antrim H. 
Peach and Cherry Bitters See Fruit Pitters. 

PEELING MACHINES. 

Goodell Co., Antrim, N. H. 
Scott Co., Baltimore. 

PE TABLES, continuous. 
Co., Sal em, N 
Link-Belt Co., Chicago 
Perforated Sheet etal jeves and 

Screens. 
Picking Boxes. Baskets, etc. See Baskets. | 
Picking Belts and Tables. See Pea Canners 


Mch 

PINEAP PLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’ 

POWER PLANT gy 
H. W. Caldwell & Son Co., Chica 
Joseph Dixon Crueible Co., Jersey” City, J. 
General Electric Co., Schenectady, N. 
Link-Belt Co., « hicago 
Sheppard Supply & Equipment Co., Baltimore 
Weller Mfg. Co., Chicago. 
wemeeone Electric & Mfg. Co., E. Pitts- 


Power ya See Canmakers’ Machinery. 
Pcwer Transmission Mchy. See Power Plant 
equipment. 

PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati. 
Sprague Cang. Mchy. Co., Chica ago. 
20th Century Mchy. Co., Milwaukee, Wis. 

FULE. MACHINERY. 

H, Langsenkamp, Indianapolis. 

K. Robins & Co., Baltimore 
Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chica 
20th Century Mchy. Co., iatiwaubee, Wis. 
Weller Mfg. Co., Chicago 

PUMPS, air, water ll syrup. 
Ams Machine Co., Max, New "York City. 
Refri Machines. 
Regulators for Cookers, etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Instruments. 


Rubber Stamps. See Stencils. 

Soccharometers testers). See Micro- 
scopic Apparatus. 

Salt, canners 

Sanitary Cleaner and Cleaner. See Cleaning 
Compownds. 


Senitary” — top) cans. See Cans. 

Sardine Kn and Scissors. See Knives. 
SCALDERS, tomato, 

Ayars Machine Co., Salem, N. J. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Balti 


eller Mfg. Co., Chicago. 
Scalding and Picking Baskets. 


See Baskets. 
Scales, counter, factory, 


platform, wagon 
ee —s Piants. 
Screw Caps, bottle. See Cap 
Sealing achines, bottle. Seo Bottlers’ 
Sealing Machines, sanitary cans. See Closing 

Machines. 

SEEDS, canners’, all varieties. 

A. J. Brown Seed Co., Grand Rapids, Mich 
D. Landreth Seed Co., Bristol, ‘Pa. 
Leonard Seed Co., icago. 

WC. Pressing & Son Norwalk, 

J. B. Rice Seed Co., Cambria 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING Machinery. 
Ams Machine Co., Max, New York City. 
Cameron Can Mchy. Co., Chicago, Il. 

Skooks. See Boxes. Crates, ete. 

SIEVES AND SCREENS. 

Huntley Mfg. Co., Silver Creek, “9 x. 

Sprague Cang. Mchy. Co., Chica 

20th Century Mchy. _Milwau ee, Wis. 

SILKING MACHINES, 

Huntley Mfg. Co.. Silver. ‘Creek. 

Sprague Cang. Mchy. Co., 

oe. fruit and vegetable. See "Covers and 
Slicers. 

Thos. F. Lukens Co., Eotedetebin, Pa. 

“pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott & Co., ee 
STAMPERS ‘AND MAR RS, 
Ams Machine Co., Max, New ‘york’ City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pi 4a Covering. See Boiler and Pipe 


Cove 
Steam Retorts. See Kettles, process. 


STENCIL CUTTING MACHINES. 


STENCILS, marking pots and _. brushes, 
brass —, rubber and steel type, 
ds, eto. 

A K. Robins Co., Baltimore. 


Cane. Mchy. Co., Chicago. 


STIRRERS FOR KETTLES. 
. Langsenkamp, Indianapolis. 
Stools, factory, adjustable. 
STORAGE WAREHOUSES. 


STRING BEAN MACHINERY. 
Huntley oa Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprag, gue Cang. Mchy. Co., Chica 
ith Century Mchy. Co., Milwa sce, Wis. 
SUGAR, CANNERS’. 
American Seger Refining Co., New York. 
—. engine room, fine shaft, etc. See 
ower Plant E uipment. 
Supply ao and General Agents. See Gen- 
e 


ral Agen 
Switchboards. See Electrical Appliances. 
SYRUPING MACHINE. 

Anderson-Barngover Mfg. Co., San Jose, Cal. 

Ayars Machine Co., Salem, 

K. Robins & Co., Baltimore 

ith Century Mchy. Co., Milwaukee, Wis. 

Syrup Testers (saccharoineters). See Micro- 
scopic Apparatus. 

Tables, picking. See Pea Canners’ Meby. 

TANKS, TAL. 

Ams Machine Co., Max, New York City. 

F. Langsenkamp, Indianapolis. 

Slaysman & Co., Baltimore, Md. 

Sprague Cang. Mchy. Chicago. 

glass lined stee' 

Langsenkamp, Ind. ° 
WOODEN. 

W. E. Caldwell — Louisville, Ky. 

Gauges. See Instru- 
men 

Temperature Regulating Apparatus. See 
ontrollers. 

Testers, can. See Canmakers’ Behr. 

Thermometers. See pparatus. 

Ticket Punches. See Stencils 

Time Controllers. process. See Controllers. 

Tin See ~ Tin. 


TIN PLAT canmaker 
Sheet and Tin’ Plate Co., Pitts- 


h, Pa. 
Carnahan "Tin-Plate and Sheet Co., Canton, O. 
Tipping Machines. See Capping *Machines. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
AK, ‘Robt Mfg. Co., Silver Creek, N. Y. 
obins & Co., Baltimore. 
Cang. Mchy. Chicago. 
Mfg. Co., Chica 
Tomato Seed. See S . 
TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
Tomato ‘Transplanting Machines. 
Machinery. 
eo Machinery. See Power Plant 


Trucks. ~ ete. See Factory Trucks. 
Trucks, Auto. See Auto rucks. 

Tumblers, glass. See Glass Bottles, ete. 
Turbines. See Electrical Mach 
vere Countershafts. Speed 


Vegetable Corers, etc. Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Vinegar aeeey. and Supplies. See Cider Mak- 
ers’ Mchy 
Vinegar Testers. . Microscopic Apparatus. 
VINER FEEDER 
VINERS AND HULLERS. 
Frank Hamachek, — Wis. 
Warehouses. See Stora 
Washers, bottle. See Bottiers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 
WASHERS, can and far. 
Ayars Machine AS Salem, N. J. 
K. Robins & Co., Baltimore. 
Cang. Mchy. "Co., Baltimore. 
WASHING MACHINES, corn. 
Peerless Husker Co., Buffalo 


See Farming 


Washing and Scalding Baskets. See Baskets. 

and Purifiers. See Distilling 
para 

Waxed or Parafined Paper. See Paraffined 


Paper. 
WASHING MACHINES, can and contents. 
Seely Bros., Blaine. Wa sh. 
Windmills and Water Supply Systems. See 
Tanks. wood. 
Wining Machines, can. See. Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
Wranpers, paper. See Corrugated Paper 


Products. 
Wrapping Machines, can. See Labeling Mchs. 


} 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 
Gallon Packers—Panel Bottles—Tumblers and 


Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


“THE 
KNAPP 


of Labeling and Boxing cans is positive, practical, and speedy. 

The Knapp Labeler is automatic; always ready for instant use. 

When labels are nearly used, the cans are automatically stopped until more labels are inserted. 
Normal speed of 50,000 cans in ten hours. Runs 100,000 if needed. 

We guarantee the Knapp Labeler to give satisfaction, or no pay. 

Write us for terms, exchange deal, or rental proposition. 


The FRED. H. KNAPP COMPANY 


Baltimore = = = Maryland 
Berger & Carter Co., San Francisco, Cal. The Brown-Boggs Co. Ltd., Hamilton, Ontario 
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ESTABLISHED 1878 


SUBSCRIPTION: 


$3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD Canada. $4.00 per year 


Foreign $5.00 per year 
Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 3 
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4) FOR. PURPLE GRAPES AND RUSSET PEARS, 
AND GOLDEN PUMPKINS TOO, 

AND ALL THY WONDROUS BOUNTY, LORD, 
5! WE OFFER_ THANKS TO YOU. 
. 4) WE THANK THEE THAT A WAREHOUSE GREAT 

TO BUILD HAS BEEN OUR_ SHARE, 

WHICH STORES THY GIFTS FOR OTHER, DAYS 


S 7; 


WHEA TREES AND FIELDS ARE BARE. 


AMERICAN CAN COMPAAY 


IN THIS ISSUE: MEETING WISCONSIN PEA CANNERS ASSN. 
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THE CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
Baltimore Md. 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
@f. PAUL 1140 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, Bensamixn HamMBURGER 
Vice-President, Joun R. Barings 
Treasurer, Secreiary, Wu. F. Assav 


COMMITTEES: 

Executive: Cuas. G. Summers, JR. Epw. A. Kerr 
F. A. Torsox 

Arbitration: H. P. StRASBAUGH F. A. Curry 


C. J. Gro. N. Numsen J. PRESTON WEBSTER 
Commerce: D. H. STRHVENSON Hampton STEELE 
C, E. F. Tuomas J. O. LANGRALL 
-Legislation: E.C. Wurtz J. F.Hicks Gxo. T. 
Gro. N. Numesx J.8. Gress 
Claims: Frep W. Leroy LaNGRALL 
A.J. Jas. B. Pratt Jno. W. 
Hospitality: W. E. H. W. Kress 
Rost. A. Rost. A. Rousz 
Brokers: Jno. R. Barnes C. RosBerts 
Wu. 
Agriculiure: SILvER 
T. 
Counsel: Evi 
Chemist Cuas. 


H. A. STRasBauGH 


WHEELING CANS 


STRENGTH 


CLEANLINESS 


Wheeling Can Co. 


A. A. Morse, Vice-Pres. & Gen’l Mngr. 
WHEELING, W. VA. 
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THE CANNING TRADE. 3 


AYARS NEW PERFECTION 
PEA AND BEAN FILLER 


Simplest Fills 
| Smallest Peas 
Fastest Baked Beans 


Lima Beans 
Red Kidney 


Fewer Parts 


| Than Any 

P Beans 
Other Filler 

Hominy 
| Etc. 


PATENTS PENDING 


Used in Maryland, New Jersey, Wisconsin and New York States 
During the Past Pea Season with Great Results 


Hittissoro, Mp., June 13, 1919. 
Ayars Machine Co., Salem, N. J. 


Gentlemen: 

I was very much pleased with the operation of the new Pea Filler at my factory 
during pea season of 1919. The fill of the cans is very uniform with practically no 
waste. The capacity is more than any filler I have ever seen. I expect to purchase 
all the Pea Fillers in the future of this kind and it gives me great pleasure to recommend 
this Filler as being as perfect as can be. 

Yours Respectfully, 
CHARLES JARRELL. 


WRITE FOR DESCRIPTIVE CIRCULAR AND PRICES 


Ayars Machine Company, new Jersey. 


BROWN, BOGGS CO., Lrp., Hamitton, Ont., Sole Agents for Canada. 


No. 3 
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THE CA .NING TRADE. 


Nobody knows exactly what conditions will prevail in the 
canning industry next year—but come what may, the canner who 
is equipped to produce a high grade pack on a quantity basis at 
the minimum of cost is going to be able to take care of himself 
without trouble. 


Time right now to look over your equipment. Time to check 
up your machines against the modern time—and labor-savers that 
have been developed during the past several years. Where you 
find antiquated methods—machines that waste—machines that eat 
into profits and fatten the expense account—cut them out and sub- 
stitute improved machines in their place. 


When you come to cookers—there’s only one answer: The 
Anderson-Barngrover Continuous Agitating Cooker (and Cooler, 
where required ). 

A perfect cook—free from swells—because the cans are rolled 
through the machine, the contents continually, but gently, agitated, 
and the heat quickly driven to the center of the can, thus cooking the 
contents evenly and thoroughly from center to circumference. 


Reduces the time of the cook from 25% to 75%. Saves labor. 
Cuts the cost on every hand. 


Write—and let us tell you more about this better way of cooking. 


ANDERSON-BARNGROVER MFG. CO. 
332 West Julian St. SAN JOSE, CAL. 


Eastern Representative: S. 0. Randall’s Son, Baltimore, Maryland 
Canadian Representive: The Brown, Boggs Co. Ltd., Hamilton, Canada 


Anderson-Barngrover Standard 
Continuous Agitating Cooker 
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